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Semester 111

Sr. .
Choice Based . CREDIT
No Credit System Subject Name S
1 Major Subjects Business Planning & Entrepreneurship Management 4
(Finance) Accounting for Managerial Decisions 4
Minor Subject : o
Alternativ (Marketing) Integrated Marketing Communication 4
el* 5 OR
Minor Subject
(Human Resource Recruitment & Selection 4
Management)
1 Major Subjects Business Planning & Entrepreneurship Management 4
(Marketing) Integrated Marketing Communication 4
Minor Subject . . .
Alternativ (Finance) Accounting for Managerial Decisions 4
e2* 5 OR
Minor Subject
(Human Resource Recruitment & Selection 4
Management)
Major Subjects Business Planning & Entrepreneurship Management 4
1 | (Human Resource . .
Management) Recruitment & Selection 4
Alternativ Minor Subject : : .
o 3% (Finance) Accounting for Managerial Decisions 4
2 OR
Minor Subject . I
(Marketing) Integrated Marketing Communication 4
3 Skill I%:nhancement IT in Business Management 3
ourse
4 | Modern Indian Hindi/ Marathi/ Sindhi/ Sanskrit 2
Language
5 Open Elective Business Law 3
Cocurricular/ Here students have to participate for 60 hours in the gi
6 | Sports/Cultural/N | ven co — curricular activities and have to submit the 2
SS record of their participation
TOTAL 20+2

» * Students will have to choose any one alternative option out of the three offered for Major & Minor

Subjects.




Semester 1V

Sr. : CREDIT
Choice Based .
No Credit System Subject Name S
. Major Subjects Strategic Management 4
(Finance) Personal Financial Planning 4
Alternativ Minor Su_bject Customer Relationship Management 4
o 1 (Marketing)
5 OR
Minor Subject
(Human Resource Training & Development 4
Management)
(Marketing) Customer Relationship Management 4
Alternativ Mlnc_)r Subject Personal Financial Planning 4
o % (Finance)
5 OR
Minor Subject
(Human Resource Training & Development 4
Management)
Major Subjects Strategic Management 4
1 | (Human Resource —
Management) Tralnlng & DEVEIOpment 4
_ Minor Subject Lo : 4
Altern*atlv (Finance) Personal Financial Planning
e3 OR
2 Minor Subject
. N 4
(Marketing) Customer Relationship Management
3 Skill Enhancement Research Methodology 3
Course
4 | Modern Indian Hindi/ Marathi/Sindhi/ Sanskrit 2
Language
5 Open Elective Corporate Law 3
Cocurricular/ Here students have to participate for 60 hours in the gi
6 | Sports/Cultural/N ven co — curricular activities and have to submit the 2
SS record of their participation
TOTAL 20+2

» * Students will have to choose any one alternative option out of the three offered for Major & Minor

Subjects.




Preamble

A bachelor's degree programme in management studies, or BMS, is available to undergraduates. Students
who complete the course will have the knowledge and abilities necessary to hold management positions in a
variety of organizations. At the undergraduate level, the Bachelor of Management Studies programme
incorporates concepts and actions in the fundamental functional areas of business management.
Additionally, it discusses entrepreneurship, the legal environment of business, information technology,

globalization, and economic integration.

The course's goal is to give students the chance, support, and appropriate readings/reference materials they
need to obtain formal academic orientation with a focus on the working world. The objective is to make sure

that students are more creative as well as more effective.

Students who enroll in a management studies programme will have a strong foundation in management and
strategy development. The electives give students the chance to learn more in-depth information about their
chosen fields of study, such as finance, marketing and human resource management in international business
as major and minor in their second year. In addition to teaching business management, this course will give
students the tools they need to comprehend how organizations function, how they are controlled, and how to
be sensitive to both domestic and global surroundings. Learning that is student-centered emphasizes

techniques and abilities that support independent problem-solving and lifelong learning.

The National Education Policy (NEP) 2020 has introduced several changes to the Bachelor of Management
Studies (BMS) curriculum. The new curriculum is now 4 years long, instead of 3, and it is more flexible,
interdisciplinary, and research-oriented. Students will be able to choose their own electives and take courses
from a variety of disciplines and languages, which will give them a broader understanding of the world and
how businesses operate. The new curriculum also emphasizes the importance of problem-solving skills,
research, and soft skills, such as communication and teamwork. These changes will make BMS education

more relevant and prepare students for the demands of the 21st century workforce.

The curriculum comprises Online Courses (OLC), which are accessible on NPTEL or SWAYAM portals as
part of the MOOCS programme being created by MHRD, in order to conform with the educational policies
of the Government of India. The students' self-paced learning habits and exposure to emerging learning

technology will both be fostered via the online courses.



1. Process adopted for curriculum designing:

The members of the respective departments initially developed a draft syllabus as per NEP guidelines and
undertaken subject specific research on the existing curriculum from other Universities, studying the current
needs of the industry, analyzing the new trends in the subjects, and even connecting to some NGOs in few
subjects. The drafted syllabus was then shown to academicians, experts from industry and researchers
through emails and their inputs were gathered through BOS meetings. These valuable inputs were

incorporated into the syllabus ensuring that the syllabus is enriched in all aspects.

2. Salient features, how it has been made more relevant:

While designing of the syllabus, care has been taken to ensure that the student learns application skills along
with theory. Demonstrations of the practical applications shall be conducted through special lectures and
workshops that will contribute to enhanced learning. A combination of lectures, problem solving during

tutorials and the supplementary sessions all contribute to make a student job ready.

3. Learning Outcomes.
Management is a critical function for every organization, and students trained in management play this
important role in organizations of every size and type. The skills, techniques, and theories acquired by the
manager leads to jobs in business, government, and the non-profit sector. Students who plan to establish their
own firms or to become part of a family-owned firm may also pursue this course. This course shall help
individuals learn to:

motivate, lead, and develop others

structure organizations capable of meeting both profit and social responsibility goals

work well in accomplishing work individually and through others

communicate accurately

develop a strategic perspective on the organization and its parts

The primary objective of this programme is providing students with a sound theoretical base and exposure to
current business challenges. This is essentially achieved through enhancing the ability of students to meet
global challenges through sensitivity towards organizational, economic, and cultural diversity.

Through specialized elective subjects, students can acquire an in-depth knowledge of various streams like

Finance, Marketing and Human Resource Management.

4. Input from stakeholders
For drafting the syllabus, each department has taken inputs from industry experts, parents and notable
alumni. The stakeholders have been impressed with the inclusion of e-learning options for the learners

provided in the syllabus. They have suggested subsequently to add more practical hands on examples,
8



learning through games and GIS certificate programs. For more advanced related topics, there can be sharing
of video lectures and seminars, workshops, industrial visit, short term courses and 30 hours certificate

courses could be organized.



Part 2 - The Scheme of Teaching and Examination

Semester — 111 (Summary)
Sr. . . . .
N:) Choice Based Credit System Subject Code Subject Name
Business Planning &
) Major Subjects UC-SMS(F)M1-301 Entrepreneurship Management
Fi - -
(Finance) UC-SMS(F)M2-302 Accounting f_o'r Managerial
Decisions
Alternative Minor Subject Integrated Marketing
1* (Marketing) UC-SMS(M)M3-303 Communication
5 OR
Minor Subject
(Human Resource UC-SMS(H)M3- 304 Recruitment & Selection
Management)
Business Planning &
. . UC-SMS(M)M1-305 .
1 Major Subjects (M) Entrepreneurship Management
Marketin i
( 0) UC-SMS(M)M2- 306 Integrated I\{Iark_etlng
Communication
Alternative Mi j A ing for M ial
X mqr Subject UC-SMS(F)M3 - 307 ccounting _o_r anageria
2 (Finance) Decisions
» OR
Minor Subject
(Human Resource UC-SMS(H)M3- 304 Recruitment & Selection
Management)
Major Subjects Business Planning &
1 (Human Resource UC-SMS(H)M1-308 Entrepreneurship Management
Management) UC-SMS(H)M2 - 309 Recruitment & Selection
Alternative i j i i
X Mlno_r Subject UC-SMS(F)M3 - 307 Accounting f_o_r Managerial
3 (Finance) Decisions
2 OR
Minor Subject Integrated Marketing
. -SMS(M)M3- .
(Marketing) UC-SMS(M)M3-303 Communication
3 | Skill Enhancement Course UC-SMSSEC-310 IT in Business Management
(SEC)
UC-SMSMIL-311 Hindi/
4 Modern Indian Language UC-SMSMIL-312 Marathi/
(MIL) (Any one) UC-SMSMIL-313 Sindhi/
UC-SMSMIL-314 Sanskrit
5 General / Open Elective UC-SMSGE-315 Business law

» * Students will have to choose any one alternative option out of the three offered for Major & Minor

Subjects.
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Second Year Semester |11 Internal and External Detailed Scheme

S Subject Exte Total
No ) Subject Title Periods Per Week Internals Mark
Code rnal s
Unit Cred | SLE/ | CT
S SL it AP | IPE CP | T | SEE
UC- Busmess&PIannlng -
1 | sms) | 4 pO% 4 | 15 | 20| 5 |40 ]| 60 | 100
M1-301 Entrepreneurship
Management
UC- Accounting for o
2 | sms(F) Managerial 4 PO% 4 | 15 [ 20| 5 |15 8 | 100
M2-302 Decisions
UC- Integrated
SMS(M) Marketing 4 [0O%* 4 15 20 5 15 60 100
M3-303 | Communication
3
uUC- .
Recruitment &
SMS(H) Selection 4 R0%* 4 15 20 | 5 15 60 100
M3- 304
UC- Busmess&PIannmg
20%* 60
1 SMNiség/g Entrepreneurship 4 ’ 4 15 120 5 | 15 100
Management
UC- Integrated
M2-306 | Communication
uC- Accounting for
SMS(F) Managerial 4 PO%* 4 15 20 5 15 60 100
3 | M3-307 Decisions
UC- .
Recruitment &
SMS(H) Selection 4 R0%* 4 15 20 | 5 15 60 100
M3- 304
UC- Busmessz&PIannmg
20%* 60
1 iﬂl\qsefoHs) Entrepreneurship 4 ° 4 15 20 5 15 100
Management
uUcC- .
Recruitment &
2 | SMS(H) Selection 4 R0%* 4 15 20 | 5 15 60 100
M2 - 309
3 UC- Accounting for
SMS(F) Managerial 4 20%* 4 15 |20 5 | 15 | €0 100
M3- 307 Decisions
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UC- Integrated
SMS(M) Marketing 20%* 4 15 20 | 5 15 60 100
M3 -303 | Communication
UC- . .
4 | smssec IT in Business ) 3 ] 20 5 . 50 75
Management
-310
UC-
SMSMIL HINDI - 2 20 ) ) 20 30 50
-311
UC-
SMSMIL MARATHI - 2 20 ) ) 20 30 50
-312
5
UC-
SMSMIL SINDHI - 2 20 _ 20 30 50
-313
UC-
SMSMIL SANSKRITI - 2 20 - - 20 30 50
-314
UC-
6 SMSGE- Business Law 20%* 3 20 _ 5 25 50 75
315
Total Hours / Credit 20 Total Marks 500

SL: Self Learning, L: Lecture, T: Total, P: Practical, SLE- Self learning evaluation,

CT-Commutative Test, SEE- Semester End Examination, TA-Teacher Assessment

PA- Project Assessment, AP — Assignment project, PE — practical Examination

» * Students will have to choose any one alternative option out of the three offered for Major & Minor

Subjects.
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Second Year Semester — I11 Units — Topics — Teaching Hours

S.N | Subject Subject Unit Title Lectures [Total Credit [otal
No. of larks
Code lectures
| | Foundations of
Entrepreneurship 15
Development:
Il | Types & Classification of 15
Entrepreneurs
uC-
1 | SMS(F)M1- | Il | Entrepreneur Project
301 Development &Business 15 60 4 100
Model Canvas
IV | Venture Development and
New Trends in
. 15
Entrepreneurship
Management
| | Understanding Financial 15
Statements
uC- - -
Alternative 2 | SMS(F)M2- Il | Ratio Analysis 15
o 302 111 | Working Capital Management 15 60 4 100
IV | Cash Flow Analysis 15
| | Introduction to Integrated 15
Marketing Communication
uC- Il | Elements of IMC — | 15
SMS(M)M3-
303 Il | Elements of IMC — |1 15 60 4 100
IV | Evaluation & Ethics in 15
3 Marketing Communication
| | Recruitment 15
uC- Il | Selection 15
SMS(H)M3-
304 Il | Induction 15 60 4 100
IV | Soft Skills 15
Alternative2* | 1 ucC- | | Foundations of 15
SMS(M)M1- Entrepreneurship
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305 Development: 60 100
Il | Types & Classification of 15
Entrepreneurs
I11 | Entrepreneur Project
Development &Business 15
Model Canvas
IV | Venture Development and
New Trends in
. 15
Entrepreneurship
Management
| | Introduction to Integrated 15
Marketing Communication
uC- Il | Elements of IMC — | 15
SMS(M)M2-
306 Il | Elements of IMC —II 15 60 100
IV | Evaluation & Ethics in 15
Marketing Communication
| | Understanding Financial
15
Statements
Je- Il | Ratio Analysis 15
SMS(F)M3 - 4
307 111 | Working Capital Management 15 60 100
I\ | Cash Flow Analysis 15
I | Recruitment 15
UC- Il | Selection 15
SMS(H)M3-
304 Il | Induction 15 60 100
IV | Soft Skills 15
| | Foundations of
Entrepreneurship 15
Development:
_ UC- Il | Types & Classification of 15
Altergrlatlve SMS(H)M1- Entrepreneurs
308 . 60 100
I11 | Entrepreneur Project
Development &Business 15
Model Canvas
IV | Venture Development and 15
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New Trends in
Entrepreneurship

Management
I | Recruitment 15
UC- Il | Selection 15
SMS(H)M2
-309 Il | Induction 15 60 100
IV | Soft Skills 15
| | Understanding Financial 15
Statements
e Il | Ratio Analysi 15
SMS(F)M3 - atio Analysis
307 111 | Working Capital Management 15 60 100
IV | Cash Flow Analysis 15
| | Introduction to Integrated 15
Marketing Communication
UC- [l | Elements of IMC — | 15
SMS(M)M3-
303 I11 | Elements of IMC — |1 15 60 100
IV | Evaluation & Ethics in 15
Marketing Communication
| | MIS and ERP 15
uC-
SMSSEC- | Il | Excel Basic 15
310 45 75
I11 | Introduction to Power BI 15
| | ds & : greushd ® RuiRa | 5
uC- Iy
SMSMIL- | Il | WS §: 9190 & NG, Jargar 30 50
311 Teg, fadH Tsg, 3% Usal 10
& U Weq
(Select any
one subject) | | Ucdh U : GaRdd °ul - 15
uc- PERRIR
SMSMIL- i, 30 50
312 Il | g aiF : garad gut s
UC- I | Sindhi Language / Arabic 15 30 50
SMSMIL- Lipi, Devnagiri Lipi And
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313 Romanised Lipi

Il | Spoken Sindhi (Sindhi

regional accents, dialects & 15
expressions) & Rhymes
uUcC- | | Basic Language Skills: 15
SMSMIL- Grammar
314 Il | Reading & Speaking Skills: 15 30 2|0
| | Indian Contract Act — 1872
15
Part — |
6 uc- Il | Indian Contract Act 1872 —
MSGE-31 . . 1 4
SMSGE-315 Part li (Special Contracts) > > 3 |1
I11 | Negotiable Instrument Act 15
Total 20 | 500

Lecture Duration — 1 hr
For theory papers One credit =15 hrs
For practicals One credit=30 hrs

* Students will have to choose any one alternative option out of the three offered for Major & Minor

Subijects.
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SEMESTER - 111

Part 3 - Detailed Scheme

Curriculum Topics along with Self-Learning topics - to be covered, through self-learning mode along

with the respective Unit. Evaluation of self-learning topics to be undertaken before the concluding lecture

instructions of the respective Unit.

UC-SMS(F)M1-301 / UC-SMS(M)M1-305 / UC-SMS(H)M1-308

Business Planning and Entrepreneurship Management

Program Objectives:

To understand the role and fundamentals of Entrepreneurship and the ability to identify and create
business opportunities that can be commercialized successfully.

To learn problem solving, creativity and to elaborate on the understanding of the process and types of
innovation.

To understand the relevance and application of Business Canvas Model, how to start up a venture
and launching formalities for a new venture.

The students develop and can systematically apply an entrepreneurial way of thinking and understand

the process adopted for protection of intellectual property involving patents, trademarks, and
copyrights.

Learning Outcomes

Sharpen creative, innovative and problem-solving skills of students which will enable them to ideate

towards new entrepreneurial ventures.
Students will learn life skills and how to tackle failures and uncertainties especially in the domain of

entrepreneurship.

Identification and selection of best entrepreneurial opportunities through application of design
thinking and other methodologies.

Learn new modern business models, entrepreneurial culture and ethics.

17



Sr No Units/Modules No of
lectures
I Foundations of Entrepreneurship Development: 15
1.1 Foundations of Entrepreneurship Development:
Definition of Entrepreneur
Concept of Entrepreneurship,
Importance and significance of growth of entrepreneurial activities
1.2 Entrepreneurial Decision-Making activities
Role models, mentors, and support system for entrepreneurs
1.3 Theories of Entrepreneurship:
Innovation Theory by Schumpeter, Theory of Social change by Everett Hagen
1.4 External Influences on Entrepreneurship Development (PESTLE)
1.5 Role of Entrepreneurial culture in Entrepreneurship Development, relevance
of subcultures of different countries.
I Types & Classification of Entrepreneurs 15
2.1 Women Entrepreneur — concept, development and problems faced by
Women Entrepreneurs Development of Women Entrepreneurs with reference to
Self Help Group
2.2 Social entrepreneurship—concept, development of social
entrepreneurship in India,
2.3 Importance and Social responsibility of NGO’s.
2.4 Entrepreneurial development Program (EDP)- concept
2.5 Options available to Entrepreneur: Ancillarisation, BPO, Franchise, M&A
2.6 Types of Ownership
Innovative Business Opportunities for new generation Entrepreneurs,
Entrepreneurship and Family Business
I Entrepreneur Project Development &Business Model Canvas 15

3.1Emerging Creativity Education and Research Support

3.2 Innovation, Invention, Opportunities through change, Concept of Critical

Thinking and Design Thinking

3.3 Safeguarding innovations - Concept of Intellectual Property Rights; Patents;
Patenting trends; trademarks; Industrial designs; Copyrights; Trade secrets

3.4 ldea generation— Sources-Development of product /idea

3.5 Environmental scanning, SWOT analysis and Porters 5 forces.
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3.6 Creating Entrepreneurial Venture-Entrepreneurship Development Cycle

3.7 Business Model Canvas

3.8 Critical Risk Contingencies of the proposal, Scheduling and milestones.

3.9 Steps involved in starting of Venture: Launching formalities (licensing,
registration, GST no and other formalities

3.10 Government initiatives to promote entrepreneurship in India: Small and
Medium Enterprises Development (MSMED) Act, 2006 (Amended in 2020)

Venture Development and New Trends in Entrepreneurship Management
4.1 Institutional support to an entrepreneur

4.2 Product/service development: prototype creation, Proof of Concept (POC),
testing the market.

4.3 Marketing: customer profiling, Channel of Marketing, avenues of marketing
(digital and offline)
Sales: B2B vs B2C, Customer pitch

4.4 Operations: creating SOPs

4.5 Finance: Venture funding, requirements of Capital (Fixed and working)
Sources of finance, problem of Venture set-up and prospects

4.6 Human Resources: Role of HRD in New venture and managing teams

4.7 New trends in entrepreneurship: Digital Nomadism, Subscription based
business

4.8 Transition from Campus to Entrepreneurial Life: Elevator pitch, Entrepreneur

communities

15

Self-Learning topics (Unit wise):

Sr. No

Unit Topic

1 | Concept of Entrepreneurship

1 | External Influences on Entrepreneurship Development: Socio-Cultural, Political,

Economic, Personal.

2 | Women Entrepreneurs

3 | Environmental scanning and SWOT analysis and Porters 5 forces.

4 New trends in entrepreneurship: Digital Nomadism, Subscription based business,
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Online Resources

1. https://nptel.ac.in/courses/110/107/110107094/

2. https://nptel.ac.in/courses/110/106/110106141/

References

¢ Innovation and Entrepreneurship (1985) by Peter F. Drucker

e Angels, Dragons and Vultures (2011) by Simon Acland

e Crossing the Chasm (1991) by Geoffrey A. Moore

e The $100 Startup (2012) by Chris Guillebeau

e A Dozen Lessons for Entrepreneurs by Tren Griffin

e The Sage handbook of small business and entrepreneurship by Blackburn, Robert A; De Clercq, Dirk;
Heinonen, Jarna

e Dream With Your Eyes Open by Ronnie Screwvala by Ronnie Screwvala

e Bhaag by Ganesh V.

e Connect The Dots by Rashmi Bansal

e Dhirubhai Ambani: Against All Odds by A G Krishnamurthy

o Steel King: Lakshmi Mittal by Prateeksha M Tiwary

e Stay Hungry Stay Foolish by Rashmi Bansal

e Government of India, Ministry of Commerce and Industry, Department for Promotion of Industry and
Internal Trade (DIPP) report on Evolution of Start-up India, Capturing the 5 years story.

e Government of India, Ministry of Commerce and Industry, Department for Promotion of Industry and

Internal Trade (DIPP) report on Start-up India the way ahead.

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 20 Marks

given semester

2 Self-Learning Evaluation 15 Marks
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https://emich.summon.serialssolutions.com/%23!/search?bookMark=ePnHCXMw42LgTQStzc4rAe_hSmEAn-ZjbmxopA8ahgB2KEArMcEH3wCbFqD629KYGY3PxsBlCDoHBphTzQw5oKkDND9kYWZuzMkg7-If5eqn4AN0ob9fsAKwt6Tg6hcS5Ap0s59raFAwDwNLHrD_xs2g5-Ya4uyhW5yfCD5I18AwNbc0HjosEg9qaZgCm0egRZTAYtwUdBCoOkQDrFCOB09YQldJxrs6OZsaAcsOI9Alu

3 Active participation in routine class instructional deliveries 05 Marks

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.

iii. The question may be sub-divided into sub-questions a, b, ¢, d & ¢ only and the allocation

of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the

corresponding semester is declared by the university.

UC-SMS(F)M2-302/ UC-SMS(F)M3 — 307

Accounting for Managerial Decisions
Course Objectives:

e This subject helps the students to get familiar with the Financial Management techniques.

e To impart knowledge about the practical aspects of the subject.

e The course aims at explaining the core concepts of Financial Management and its importance in
managing the company.

e To apply different technique of financial management like Ratios and Cashflows analysis for making
the future plans and policies

e To equip students with a proper understanding of management of receivables.
Learning Outcomes

e To develop understanding of Financial Statements and learn to read and analyse them
e To calculate Various Ratios and interpret the company’s position

e To Calculate Working Capital Requirements of a company

e To evaluate the optimal credit policy for the company

e To Analyse the Cash Flow Statement and cash position of the companies
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Sr Units/Modules No of
No lectures
1 Understanding Financial Statements 15

1.1 Introduction to financial Management its meaning & importance

1.2 Study of Balance sheet and Income statement/Revenue statements in

vertical form suitable for analysis

1.3 Meaning of Financial Statement Analysis, Steps, Objective of Analysis.

1.4 Preparation of Comparative Statement, Common Size Statement, Trend

Analysis
2 Ratio Analysis 15

2.1Ratio analysis: Meaning, classification, Du Point Chart, advantages and
Limitations.
2.2 Balance Sheet Ratios:
I) Current Ratio
ii) Liquid Ratio
iii) Stock Working Capital Ratio
iv) Proprietary Ratio
v) Debt Equity Ratio
vi) Capital Gearing Ratio
vii) CASA ratio, Provisioning coverage ratio
viii) Gross NPA ratio, Net NPA Ratio
ix) Capital Adequacy Ratio
x) Credit-deposit ratio
2.3 Revenue Statement Ratios:
i) Gross Profit Ratio
i1) Expenses Ratio
iii) Operating Ratio
iv) Net Profit Ratio
v) Net Operating Profit Ratio
vi) Stock Turnover Ratio
2.4 Combined Ratio
i) Return on Capital employed (Including Long Term Borrowings)
i1) Return on proprietor’s Fund (Shareholders Fund and Preference Capital)

iii) Return on Equity Capital
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iv) Dividend Payout Ratio
v) Debt Service Ratio
vi) Debtors Turnover

vii) Creditors Turnover

Working Capital Management 15
3.1Concept, Nature of Working Capital, Planning of Working Capital,
Operating Cycle, Cash management, Receivables Management

3.2 Estimation / Projection of Working Capital Requirement in case of Trading
and Manufacturing Organization, Receivables Management

3.3 Short Practical Problems on Operating Cycle & Receivables Management

Cash Flow Analysis 15
4.1Concepts, Need and Importance of Cash flow Statements

4.2 Preparation of Cash Flow Statement with reference to Accounting Standard
No .3. (Indirect method only)

Self-Learning topics (Unit wise):

Sr.
No

Unit Topic

I Understanding Financial Statements
] Ratio Analysis practical application — analysing Ratios of different companies

and interpreting its financial position.

Online Resources

https://resource.cdn.icai.orq/62098bosinp8cpl.pdf

https://resource.cdn.icai.org/62099bosinp8cp2.pdf

https://resource.cdn.icai.org/62098bosinp8cpl.pdf

Reference Books:

Cost Management by Saxena & Vashist
Cost & Management Accounting by Ravi N.Kishor , Publication Taxmonth

Financial Of Management Accounting by S.R.Varshney, Wisdom

23



https://resource.cdn.icai.org/62098bosinp8cp1.pdf
https://resource.cdn.icai.org/62099bosinp8cp2.pdf
https://resource.cdn.icai.org/62098bosinp8cp1.pdf

Evaluation Pattern:

External Paper Pattern:

B. Short Notes (Any 3/4) (one short note from each module)

Q.1 A. Practical Question 15 Marks
OR
B. Practical Question
Q.2 A. Practical Question 15 Marks
OR
B. Practical Question
Q.3 A. Practical Question 15 Marks
OR
B. Practical Question
Q.4 A. Practical Question 15 Marks
OR

Note: Each of the four questions (Q.1 A/B, Q.2 A/B, Q.3 A/B & Q.4 A) should be from different

module
UC-SMS(M)M2- 306 / UC-SMS(M)M3-303

Integrated Marketing Communication

Program Objectives:

e To acquaint the students with essential concepts and techniques for the development and designing of an

effective Integrated Marketing Communication programme.

e To provide the learning about various communication tools and its effectiveness, in such a way that

fosters the creative ideas from the learners for development of effective marketing communication

programme.

e To analyze the strategies and practices involved in the process of marketing communication

management.

Learning Outcomes:

e Toexamine how integrated marketing communications help to build brand identity and

brand relationship, and create brand equity through brand synergy.
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To enable students to choose a marketing communication mix to achieve the communications and

behavioural objectives of the IMC campaign plan.

To develop an integrated cross-media strategy and creative message and concept to reach the target

audience and deliver the brand promise through an IMC campaign.

Structure an integrated marketing communications campaign plan based on the application of marketing

concepts, principles, and practices within an organization.

Measure and critically evaluate the communications effects and results of an IMC campaign to determine

its success.
Sr No Units/Modules No of
lectures
1 Introduction to Integrated Marketing Communication 15
1.1 Meaning, Features of IMC, Evolution of IMC, Reasons for Growth of IMC.
1.2 Promotional Tools for IMC, IMC planning process,
1.3 Communication process
1.4 Establishing objectives and Budgeting: Determining Promotional
Obijectives, AIDA, DAGMAR, Problems in setting objectives
2 Elements of IMC - | 15
2.1Sales promotion and Direct marketing — Scope, role of Sales Promotion as
IMC tool, Reasons for the growth, Advantages and Disadvantages, Types of
Sales Promotion, Role of direct marketing in IMC, Objectives of Direct
Marketing, Tools of Direct Marketing — direct mail, catalogues, direct
response media
2.2 Public Relations and Publicity — Introduction, Role of PR in IMC,
Advantages and Disadvantages, Types of PR, Tools of PR, In house PR, PR
Consultancy, Publicity
2.3 Personal Selling — Features, Role of Personal Selling in IMC, advantages
and disadvantages of Personal Selling, Selling process, Importance of
Personal Selling
3 Elements of IMC — 11 15

3.1 Advertising — Features, Role of Advertising in IMC, Advantages and

Disadvantages, Types of Advertising, Types of Media used for advertising.

3.2 Sponsorship — definition, Essentials of good sponsorship, event
sponsorship, cause sponsorship

3.3 Current Trends in IMC — Internet & IMC, Advertising on internet, PR

through Internet Banner, Sales promotion on Internet, direct marketing on
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internet.

4 Evaluation & Ethics in Marketing Communication 15
4.1 Evaluating an Integrated Marketing program — Evaluation process of IMC —
Message Evaluations, Advertisingtracking and Copy testing
4.2 Online evaluation: Click through Matrix Response cards, Redemption Rate,
Internet Responses, QR Codes and Social Media
4.3 Respondent Behaviour Evaluation: POPAI, Toll free numbers, Test
Markets —Purchase simulation tests
4.4 Ethics in Marketing — stereotyping, targeting vulnerable customers,
offensive brand messages Commercial free speech, misleading claims,
puffery, fraud, questionable B2B practices
4.5 Case Studies of Leading Brands
Self-Learning topics (Unit wise)
Sr. No. Topics
1 1.1 Reasons for growth of IMC
2 2.3 Personal selling - definition, features, stages and qualities required for personal seller
3 3.3 Current trends in IMC - Internet Marketing tools, Social Media tool
4 4.4 Ethics in Marketing
Online Resources
Unit Topics
1 https://nptel.ac.in/courses/110/108/110108141/
2 https://nptel.ac.in/courses/110/105/110105122/
3 https://nptel.ac.in/noc/courses/noc20/SEM2/noc20-mg61/
4 https://nptel.ac.in/courses/110/107/110107147/

Reference Books:

Advertising & Promotion- An Integrated Marketing Communications Perspective, George Belch, Michael

Belch & Keyoor Purani, TATA McGraw Hill Reference Books:
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Advertising Management, Jaishri Jethwaney & Shruti Jain, Oxford University Press

Advertising & Promotions: An IMC perspective, Kruti Shah and Alan D’Souza, Tata McGraw Hill
Advertising Management, Aakar, Batra and Myers, Prentice 4. Advertising & Promotions, S H Kazmi and
Satish K Batra, Excel Advertising; Principles and Practice, Wells, Moriarty and Burnett, Pearson
Advertising & Promotion: An IMC approach, Terence A. Shimp Pub., Cengage Learning Foundations of
Advertising, Chynawalla & Sethia, HPH,

Advertising management - Rajeev Batra, John G Myers & Aaker, 5/e, PHI, 2007. Event marketing and
management- Sanjaya Singh, Vikas Publication, 2003.

Advertising Basics, Vilanilam, Varghese, Response BOOKS, 2007 Advertising, Sangeeta Sharma
&Raghuvir Singh, PHI, 2006.

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 ) 20 Marks
given semester

2 Self-Learning Evaluation 15 Marks

3 Active participation in routine class instructional deliveries 05 Marks

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.

iii. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation
of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the
corresponding semester is declared by the university.
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UC-SMS(H)M2 — 309 / UC-SMS(H)M3- 304

Recruitment & Selection

Course Objectives:

e To familiarize the students with concepts and principles, procedure of Recruitment and Selection in

an organization.

e To upgrade the students with the changing trends in recruitment and selection in different industries.

e To thrust upon role of technology in recruitment and selection

e To evaluate the issues and challenges in the recruitment and selection process

Learning Outcomes

e Better understanding about the sources of recruitment

e Clarity on the selection techniques, types of interviews and selection test.

e Measures to solve issues pertaining to recruitment and selection

e Awareness on induction and socialization post selection

Sr No

Units/Modules

No of

lectures

Recruitment

1.1 Recruitment: Concept, Meaning, Objectives, Scope and Significance

1.2 Job analysis: Job description and specification

1.3 Process of recruitment

1.4 Sources or Types of recruitment: internal and external

1.5 Current trends in recruitment: Employer branding, Social media recruitment

Outsourcing, Gig workers, Remote hiring and workplace evolution

15

Selection

2.1 Selection concept and meaning, Objectives of selection

2.2 Selection process: Screening, Pre and Post criteria for selection, application
blank, reference check, offer and appointment letter , Types of Selection test

2.3 Selection Interviews: Types of interviews, Guidelines for smooth flow of
interviews for interviewee and interviewer, Effective interview techniques

2.4 Issues in selection: Errors and Ethics in selection and ways to overcome
them, DEI

2.5 Role of Technology in Recruitment and Selection: Gamification, Simulation,

Virtual and Augmented reality

15

Induction

15
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3.1 Concept, Types- Forms/Informal Advantages of Induction, How to make
induction effective

3.2 Orientation and Onboarding: Programme and Types, Process

3.3 Socialization: Types- Anticipatory, Encounter, Setting in, Socialization
Tactics

3.4 Current trends followed with respect to Services, Finance, IT, Advisory
Services, Law and Media Industry

4. Soft Skills 15
4.1 Preparing Bio data, CV and video resume
4.2 Social and Soft Skills- Group Discussion and Personal interview, Video and
Tele Conferencing Skills
4.3 Presentation and Negotiation Skills, Aesthetic Skills
4.4 Exit Interviews: ways conduction effective exit interviews
4.5 Creating a good LinkedIn profile
Self-Learning topics (Unit wise)
Sr. No. Topics
1.4 Sources of recruitment
2.2 Types of Selection test
2.4 Errors in selection
31 Concept, Types- Forms/Informal Advantages of Induction, How to make induction
effective
4.1 Preparing Bio data, CV
4.4 Exit Interviews: ways conduction effective exit interviews
Online Resources
Unit Topics
1 https://avcce.digimat.in/nptel/courses/video/122105020/L06.html
2 https://youtu.be/zXkWGbMbmkU (11T DELHI)
3 https://youtu.be/PtStYwINiIDA?si=t-QuDrvot8Pe TPtA
4 https://www.coursera.org/in/articles/what-is-exit-interview
5 https://youtu.be/NcD3nufvA7Y
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https://youtu.be/zXkWGbMbmkU
https://youtu.be/PtStYwlNiDA?si=t-QuDrvot8PeTPtA
https://www.coursera.org/in/articles/what-is-exit-interview

Reference Books:
e Reference Books * Human Resource Management Text and Cases 8th Edition - K Aswathappa
e Human Resource Management — Garry Dessler
e Recruiting 101: The Fundamentals of Being a Great Recruiter Paperback — 1 January 2016
e Recruitment And Selection: A Theoretical Framework: Vinitaa Agarwal and Radhika Suri

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 20 Marks

given semester

2 Self-Learning Evaluation 15 Marks

3 Active participation in routine class instructional deliveries 05 Marks

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.

iii. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation
of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the
corresponding semester is declared by the university.
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UC-SMSSEC-310

IT in Business Management

Course Objectives:

1.

To make students acquainted with the knowledge of Computer, Enterprise Resource Planning,
Supply chain management, Customer Relationship Management etc.

Database (excel) is another requirement by many industries. So, in this course learners are
introduced from basic of Excel.

Microsoft Excel is a widely used and a popular so we aim to teach basic and advanced MS-Excel
to our students which will add value to their technical skills.

Introduction to Power Bi for creating Dash Board which is the current requirement of the
corporate world

We have made the syllabus more of Practical and that will help to solve the problems on

computer (hand on)

Learning Outcomes:

1. The course will help student to be a professional when it comes to working with the industry and
corporates world or they can plan to take a full-time course in any of the topics mentioned in the
syllabus.

2. We are making them professional in a way that one can be qualified to be a Literate in the Field
of database for current industry and academia.

3. ERP and MIS will be helpful for students to be market oriented. It will also develop the
management skills of the learners.

4. Power Bi skill will give them power to work with large amount of DATA in making
DASHBOARD

5. Technical skills in excel will be developed in such a way that they will be Industry-ready at the
end of final year.

Sr No Units/Modules No of
lectures
1 MIS and ERP 15

1.1 MIS
1.2 Overview of MIS : Definition, Characteristics
1.3 Subsystems of MIS (Activity and Functional subsystems)
1.4 Structure of MIS
1.5 Reasons for failure of MIS.
1.6 Understanding Major Functional Systems

31




1.7 Marketing & Sales Systems
1.8 Finance & Accounting Systems
1.9 Manufacturing & Production Systems
1.10 Human Resource Systems
1.11 Inventory Systems
1.12  Sub systems, description and organizational levels
1.13  Decision support system: Definition, Relationship with MIS
1.14 Evolution of DSS, Characteristics, classification, objectives,
components, applications of DSS
1.2 ERP
1.2.1 Concepts of ERP
1.2.2 Architecture of ERP
1.2.3 Generic modules of ERP
1.2.4 Applications of ERP
1.2.5 ERP Implementation concepts
1.2.6 ERP lifecycle
1.2.7 Concept of XRP (extended ERP)
1.2.8 Features of commercial ERP software

Excel Basic 15
2.1 Creating and Navigating worksheets and adding information to
worksheets
2.1.1 Types of data, entering different types of data such as texts,
numbers,dates, functions. Cell referencing
2.1.2 Quick way to add data Auto complete, Autocorrect, Auto fill, Auto
fit. Undo and Redo, Flash fill
2.1.3 Moving data, contiguous and non-contiguous selections, Selecting
with keyboard. Cut-Copy, Paste. Adding and moving columns or rows. Inserting
columns and rows.
2.1.4 Find and replace values. Spell check. Flash fill
2.15 Formatting cells, Numbers, Date, Times, Font, Colors, Borders,
Fills.
2.1.6 Adding, removing, hiding and renaming worksheets.
2.1.7 Add headers/Footers to a Workbook. Page breaks, preview.
2.1.8 Creating formulas, inserting functions, cell references, Absolute,
Relative (within a worksheet, other worksheets and other workbooks).
2.2 Functions
2.2.1 Mathematical and statistical functions. ROUND, ROUNDDOWN,
ROUNDUP, CEILING, FLOOR, INT, MAX, MIN, MOD, SQRT, ABS, SUM,
COUNT, AVERAGE
2.2.2 Financial functions: FV, PV, PMT, PPMT, IPMT, NPER, RATE
2.3 Data Analysis
2.3.1 Sorting, Subtotal, Filter, Advance Filter
2.3.2 Pivot Tables- Building Pivot Tables, Pivot Table regions,
2.3.3 Rearranging Pivot Table
Introduction to Power Bl 15

3.1 POWER BI DESKTOP (installation and tool to get familiar with)
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* Overview of the Rhyme Interface

* Importing the Data using power query

* Fixing the Column Names using power query

* Transforming the Data

3.2 POWER BI CHART (REPORT)

* Creating Reports

3.3 POWER BI KPI INDICATORS (visualization and how they can benefit)
3.4 POWER Bl DASHBOARD (how to create interactive Dashboard)
3.5 Creating Power Bl Reports and AutoFilters

* Report Design with Legacy &. DAT File

* Report Design with Database Table

* “Get Data” Option and Report Verification in Cloud.

» Stacked Bar Chart, Stacked Column Chart

* Clustered Bar Chart, Clustered Column Chart

* Adding Report Titles, Report Format Options

3.6 Hierarchies and Drill Down Report

* Hierarchies and Drill Down Options

» Aggregate with Bottom /Up Navigation Rules

« Automated Records Selection with Tabular Data

* Parameter for Column Data and Table / Query Filters

Reference Books:

© © N o

10.

Concepts in Enterprise Resource Planning , Third Edition, Bret Wagner, Ellen Monk, Course
Technology

Management Information Systems, Managing the Digital Firm, Kenneth C. Laudon, Jane P. Laudon,
Prentice Hall

Excel 2019 Advanced Topics: Leverage More Powerful Tools to Enhance Your Productivity

(Excel 2019 Mastery), George, Natha.

Data Analytics With MS Excel & Power Bl by Punit Prabhu

Microsoft Power Bl Quick Start Guide: Build dashboards and visualizations to make your data come
to life by Devin Knight (Author), Brian Knight (Author), Mitchell Pearson (Author), Manuel
Quintana (Author)

Microsoft Power Bl Dashboards Step by Step 1st Edition by Errin O'Connor (Author)

Enterprise Resource Planning” by Bansal

“Enterprise Resource Planning” by Rajesh Ray

Management Information System. Prof. Kunal Kanti Ghosh, Prof. Surojit Mukherjee, Prof. Saini
Das, IIT Kharagpur:

https://nptel.ac.in/courses/110/105/110105148/

Management Information System (MIS),

https://epgp.inflibnet.ac.in/Home/ViewSubject?catid=23
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https://nptel.ac.in/courses/110/105/110105148/
https://epgp.inflibnet.ac.in/Home/ViewSubject?catid=23

Examination Pattern

External - 50 marks

Internal - 25 marks

External Exam paper Pattern

Q1 Any2outof3 (Modulel) 15 marks
Q2 Any 2 out of 3 ( Module 3) 15 marks
Q3 Any 3outof4 (Module2) 20 marks

Internal Evaluation

Student will have to prepare journal based on assignment given in class well in advance and one practical of

15 marks on the day of lab test on the given topic of MS Excel and Power BI

= Practical exam based on problem done in class (only 1) 15 marks
( Either on Ms Excel or Power BI)

= Journal 05 marks
= Attendance 05 marks
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Detailed Scheme Practical

Practical of Semester |11

Title

No. of

Lectures

© © N o gk~ 0w DN E

10.

11.
12.

13.
14.
15.
16.
17.
18.

Creating blank Templets

Cell formatting, Header footer, rows to be repeated on each page setting

All function from numeric, string, date and time, financial function

Linking worksheets

Data sorting, multi sorting, customized sorting

Filtering data with auto filter and advance filter

Subtotal and pivot table

Installation of Power Bl on PC

How to add text file data to PowerBlI, convert, transform to power Query and
Merging of column, split the data of column, delete the column

How to add excel file to Power BI, convert, transform to power Query and Merging
of column, split the data of col,

Connecting PDF file to power Query to transfer data to tabular form

To display unique list of data using power query, auto update of newly added to
excel will reflect in power query

Adding data from multiple sheets of excel workbook (append Query.

Calling pivot table to power query (unpivoting the pivot table)

Data Cleaning (removing unwanted row, column,

Using if condition in power query and transforming the data

Creating Chart and Report

Creating a dash board using PowerBI, compare the same with excel Dash Board

02 Lectures
per Practical

per Batch
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UC-SMSMIL-311

Modern Indian Language: Hindi

Course Objectives:

1. foenfial & Oiem, THEM, Ao & 3R Wdd (g oF &1 & &1 f[der &A1
2. HROH Td]-TRpId T ST BRI §T SH A Td A Yed! ol fadmr ST
3. UedehH T faeniial o) wiiefdie I & Ty SATHRO1 G YT et 19 ¢ W fa-iy e fear

gl

Learning Outcome:

1. foenfial & WM, T, eaic &+ 3R Wadd (ufg oF &1 e &1 fawiiad gt
2. faenfdat & yRdT Taar-SRFid & Ui T 9UT Afd® Td A6 Jodt o Ui S &) HIaH]

STl B
3. foenfal o wifg e I o TT TaxuT @ HTST Saieh I &1 T faw Rid gif|
Sr No | Units/Modules No of
lectures
1 WS $: UTSushH | Auffvd Sfaant : 20
1. 1A I g O Gl T &1 dia: IMYRT Rig feame
2. 39 I BT YR H SS1 5aT 31Tt 1 & gd PUR
3. ST g 4 A R IR Y1 R iy
2 WS W: I & Ye, Tafgar Weq, fadH Weg, 3H® Usal & U Ysg | 10
HedipH Ud YU BT UR-Y
A 104 2 & ferw
STaf¥es TN&HT : 20 3
AT GNET : 30 3B
TP TET 3 -20
1 PIECS 10
2 PR RS EAEN ALY 10
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GEIGREI) 3 -30
1 3ATRUI D1 e Al re 10
2 SR Ty 10
3 femforr 5
4 ERSIRERtE 5
UGt YT IS T=-

o Rrsal & i & JETTan urft STl § 3 TiaTe! el Sl ¢ | $© Yaigard! Xsg (9 UHR -
g qgiaardt g

1. 3 - 3T, UTq, 3Td, §AT, HRIT
2. 3ffafy - AU, UTgHT, NP, N1
3. i@ - @EH, A, 98, A, =, 3ifér
4. NTEM - Y, T, o0, [T, &R
5. 3EPR -7, g4, awvs, AFEH, gy

6. WA - gt 9y, |, 3, siftrg, figw
7. 3BT - 31, 3, SugeE, I

8. 3R - }T&¥, 14, &, &7, FimeR

10. ATYWUT - TG, AAPR, Fav

11. 31 - JFYEATYT, HTHAT, STHIET, HARY

12. $9% - WG, WHTHT, SHEY, $31, 0y
13.5% - 3=, J¥E, R, TawreT, JUwT, 33w
14, 91T - giftan, aife®r, SuaH

15. HHA - U, 3RfAwg, ITeia, 3rge, TR, Srere,
16. fpeIRT - Pd, 9¢, PR, IR

17. W - Y-I=GTH, XATH, HT-8T, TUTd, HIg, qReeR, $3a, Areq, AR, IRt
18. ®Iad - U, Sifdear, aa- ga, ™

19. ATATE - TR, TSN, WRaR, A=A, d1d

20. f&=1 -9RR, IR, fda9, srgq

21. gl - 3R, 49, X, enfeey, fagy
22.g8 - e, g, pfed, @« golA



23. ¢ - 3, gar, e, oft, s, Srera, Wi

24. 9aY - afe=it, afvar, aferar, srom, axfoh, g
25. i1 - 9119, UId, STaa, afvol, 3T, a8

26. AP - P, AW, Y, T, IRARSD

27. qeht -, g, fafsan, fag, avR, s

28. Uet - gasY, Wrat, T, Sia=EiiT, agy, o
29. gfd - T, ATy, i, wiar, 9T, JeH

30. Taq - §41, 91, JUR, A, AT d, STHTOT, YU+
31, UfEd - fagm, v, gy, wifag, gft

2.9 - ASPI, deT, Jd, a9, ATd, -e-, Tl
33. A - 7T, T, 9, T, Sree, gigar

34. 90 -, A, G, W, Hon

35. U=IT - U, &4, UTd, v, fraera

36. gt - fH, o, &RT, 9T, ageRT, 4fe, saf
37. 99 - R, 94, 99, 9, 9, safaa

38. 99 - 9Idq, g, UAIg, 91ed, ¥, STAtR, 91ig
39. for -, areft, g, #i4, g

40. ST -1,y s, SiftaeeT, AraT

2. faey sryar faudiard® wreg : fausia s &1 I M arel Wsal &1 fadm sryar fausiani® wrs
8T oIdl ¢ | $B fausiani® wse g UaR §-

T | faemH T | faemH T | faemH T | faeiw
3 | 3 afea | ffesa Sfra | srfa faf~ra | Al
DT | | TP | SFUPR SURRA | rgufeud Y | &
3T | Aftrw e d | ufapa IR | gferoray - | 9IS
3Wq | faw S(UAT | TR SUGH | SJuged R | iR
fe | e vl | fager o | TROT T | RTeA
3= | fRr=m R | fFRTeR 3ed | 3 T4 | UiA
STHTY | UTdTd MR | TR 9wt | i RIS | &9




Y | AT STUET | IuET IdR | ge1d STl | OTerq,
& | AT PR | qUS o | w® 3 | aRa

3mara | Frafa guf | 3rquf g | 3™ a0 | I&
IRUPTR | YHT o | arert & | arfgan 9 | gom

3y | faus 3T | TP 39 | e &g | v

faRTT | SrRTT 3T | RTIE SAfd | sraqfa g | gAY
3TeH | weH =t | Frefa T | I andt | feidt
3T | 3 afe | 52 IR | T8 GUERT | FerEr

3.3 M| P T U g - &) o araarer sruar s Wedl & forT Ueh Weq 1 TRANT ot STTa B
Y UHR - H ferear el § 3R g ifed 81 il § | aTaiisl & il U Weq & 3 31l (Y

TPR &-

EIERIRY S Vg QTR T T
forrds wrar forar 7 3FTY yfafe g arer e
forere anfe T 8t 3G I H (P SR gHaral | AIie®
oIt sid A 8t 3=id HTg H TP IR g1 arell RIS
il g T g1 Bl P LEEHEEEEIG]) ATRYS
Il SR H STRIT G B SRS Eg € HelH H g4 aren JGarte
ot SR A Ry @ gt BUESCY 94 & g arar aiffe
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UC-SMSMIL-312

Modern Indian Language: Marathi

Course Objectives:

¢. fagmaf garaa a1 Wit SIed UHRME URed S U,

R. JARGAH R HRIGATAT YaaaR It faemafr siied H& gu.

3. AR U Sx1agTed] YdaaRid! faemafr sl & qul.

y. fqamai1 garadiTe! sTavad SruN=aT SIRIedrdT URag He- qul,

Course Outcome:

¢. faemaf garad a1 SUTUS R e arEr uRad giga.
2. JARGABHRM TRIGATAT JaaaRid! [qamaiqT i  gisa.
3. ANGd UM $HRIGIrAT Jdaaridt faemafr siew gisa.
g. faemafr garadiard) srawae st eiered uRfrd .

SrNo | Units/Modules No of lectures
q | Uc® UH : JARId Ul - HqaR! Y
(&o ThfeT=an gu aTiRTahT) Saich §
} | 9P A HerEd Ul gaeRt Y
(&o T FeT=aT QU TRIPT) FiH ¢

Reference books:

. TAGTR® HRT0!, AT, ARRIETGHR, HINIAHN AR TRT, HIegTPR, 3033

ATTEING HRIST, (IU1.) Wed dray, Wedd- UHeH, gor

HTagTRed TRIST Sy fa=m, (IuT.) a¥d Abs, B UDHIRM, ITHGTR, 308
HTagIRe TRIST, (FUL.) HlU Hlos, &.fa.gs, FRIc UHb=H, gor

ATGEING HRI3!, el Miaady, Sadl ureues, \gadH UemrRH, qor

RIS TrRa a=, dagr oiieh, Hedl Ufeidh e 8, ol

JUAITSTA TRIST, ol e, faeiuRTst UehT=M, ot

3ffard TRIa, Siien Mfdeey, . IR gfedta =, gor

G f[AHTaTS! YUY § AEASHIRI, (TUT.) GRS dR 30T 3R, 31yd afsdqaa, 03¢,
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1 TI&] AR T G 20 + Q0
SEIGREI)] 07 - 30
1 afgTd T¥iai 30 U1 (@ 4ts am) 30

o THU dH Uy faarmdd.
o TP YTHIER SHATd UTT 3eiel Y] 2o UM G U faaRTaa.

o TOERT U BT °UCH § 30T R OR SMYTRA T8 UM TS T T ST,

UC-SMSMIL-313

Modern Indian Languages: Sindhi

Course Objectives:

Sauli Sindhi/ Simple Sindhi (Basic)

The objectives of the course include —

The basic Sindhi course aims to introduce learners to the Sindhi language and culture by providing

fundamental vocabulary and grammar skills for communication, developing listening, speaking, reading, and

writing proficiency, fostering cultural awareness, and empowering learners to engage effectively with

Sindhi-speaking communities while appreciating linguistic diversity and cultural richness. The curriculum

tries to re-engineer concepts by integrating rhymes thereby keeping Sindhi culture and tradition alive.

Learning Outcome

introductions, and expressing simple ideas.

Communicate effectively in Sindhi and can hold basic conversations in Sindhi, including greetings,

e Demonstrate comprehension of common phrases and expressions used in daily communication.

¢ Read and understand basic Sindhi texts such as short stories, poems, or simple articles.

e Write simple sentences and short paragraphs on familiar topics using correct grammar and

vocabulary.
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No of

Sr No Units/Modules
lectures

1 Sindhi Language / Arabic Lipi, Devnagiri Lipi and Romanised Lipi 15
Speaking, Reading and Writing, Translation Basic
Sindhi Sindhi Idioms & Proverbs
Pahaka, , Conversation
(Conversation) Return From School
(Conversation) Good Health Care
(Conversation) Visit To The Doctor

2 Spoken Sindhi (Sindhi regional accents, dialects & expressions) & Rhymes 15
Short Sentences — Grammar (Present Tense)
Grammar — Short Sentences (Present Continuous, Past, Future Tense)
Grammar — Short Sentences (Pronouns, Interrogative, Demonstrative, Indefinite)
Grammar — Short Sentences (Linking & Helping Verbs and Some Indefinite
Pronouns)
Framing Simple Sentences
Sindhi Rhymes - when you are happy.” And " hik nando bhij"

Evaluation Pattern For 50 Marks
Written / Term End Internal Total
30 20 50

Experiential Learning Evaluation SLE (20 marks)

Presentation / Studio activity on Sindhi book Review / Translation

Term End Exam — 30 Marks

Q1 Attempt any 4 questions out of 5 (20)

(5 marks each)

Q2 Attempt any one out of 2 (20)

(10 Marks each)

Reference Books

Romanized Sindhi by Kamal Mirchandani
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UC-SMSMIL-314

Modern Indian language: Sanskrit

Course Objectives:

1. To introduce the fundamentals of Sanskrit grammar

2. To teach various concepts in Sanskrit grammar

3. To enhance language proficiency by providing adequate exposure to reading and

writing skills

4. To orient the learners towards various communication tasks

5. To increase the range of lexical resource through a variety of exercises

Learning Outcomes:

On successful completion of the course learners are expected to -

¢ Read understand and speak basic Sanskrit

e Understand the framework of Sanskrit grammar

e Construct small sentences in Sanskrit

e To imbibe Sanskrit grammar and Listening, Speaking, Reading andWriting skills

Sr No Units/Modules No of lectures
1 Basic Language Skills: Grammar 15
a) Alphabet, Shabda-Parichay
b) Sentence construction (selected verbs)
Vibhakti of Selected nouns
2 Reading & Speaking Skills: 15

a)  Vocabulary with Pictures
b) Text reading of Nitisatakam from verses (1-10)
Conversational Practice

Suggested Topics for Tutorials: (Semester — 111)

1.

o ~ w0

Group Discussions

Fundamentals of Grammar
Vocabulary and Language Games
Picture Composition

Conversational Sanskrit skit
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Internal Evaluation of 20 Marks

r.No. .
Sr-No Particulars Marks
1 Experiential learning evaluation which can include studio activity like 20 Marks
students recording Sanskrit mantras
Evaluation End Examination of 30 Marks Duration : 2
Pattern: Hours
Question 1 MCQS / Objectives on Grammar: Unit — | 10 Marks
Question 2 Translation of Verses (from Niti§atakam) 10 Mraks
Question 3 Rewrite the story using the appropriate words from the given words. | 10 Marks

Reference Books

1. Kale, M. R., A Higher Sanskrit Grammar: For the use of school and college student, Motilal
Banarsidass Publishers Pvt. Ltd., Delhi, 2016
2. Max Muller, A Sanskrit Grammar for Beginners, Piramal Publications, Delhi, 2016

3. R. Antonie, S.J., A Sanskrit Manual (Part-1 &Part-11), Allied Publishers Limited, New Delhi, 2002

4. Hfqwaeg- Nitisatakam (With English Translation and Transliteration), ed. W. Vivian de Thabrew,

Pilgrims Publishing,Varanasi, 2018
5. Dr. Kankar, 130 ww=ra =am: 130 Short Sanskrit Stories, Neeta Prakashan,

6. usma=rRaTEwe: Stories from Panchatantra, Published by: http://Sanskritebooks.wordpress.com

https://ia801308.us.archive.orqg/29/items/Sanskrit EBooks Assorted Titles/Stories%20from%20Pan

chatantra%20-%20Sanskrit%20English.pdf
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UC-SMSGE-315

Business Law

Course Objectives:

To Introduce students to the foundational principles of business law, including contracts and property
rights.

To Provide students with the skills necessary to identify and analyze legal issues commonly
encountered in business Settings.

To Explore the legal frameworks governing business entities such as partnerships, corporations, and
limited liability companies.

To Equip Students with the knowledge and tools to navigate business transactions, including Contract
Drafting, Negotiation, and Interpretation.

Learning Outcomes:

To understand and analyze about the framework of Indian Business Laws.

To be acquainted about the legal aspects of business.

To be able to apply basic legal knowledge to business transactions.

To be able to communicate effectively using standard business and legal terminology
To familiarize with case law studies related to Business Laws.

To Evaluate the industry about legal knowledge acquired during the Course.

To Analyse the principles rooted in business laws.

Sr ) No of
Units/Modules
No lectures
| INDIAN CONTRACT ACT - 1872 PART — | 15

1.1 Contract — Definition of Contract and Agreement, Essentials of Valid
Contract, Classification of Contracts.

1.2 Offer and Acceptance — Rules of Valid Offer and Acceptance, Counter
Offer, Standing or Open Offer, Distinguish between Offer and Invitation to
offer. Concept of Communication and Revocation of Offer and
Acceptance (Ss. 3 - 5).

1.3 Capacity to Contract (Ss. 10-12) — Minor, Unsound Mind, Disqualified
Persons.

1.4 Consideration (Ss. 2 & 25) — Concept and Importance of Consideration,

Legal rules of Consideration, Exceptions to the Rule, ‘No Consideration
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No Contract’ (S. 25) Unlawful Consideration (S. 23).

1.5 Consent (Ss.13, 14-18, 39, 53, 55, 66)- Agreements in which consent is
not free — Coercion, Undue Influence, Misrepresentation Fraud, Mistake.

1.6 Void Agreements (Ss. 24-30) — Concept, Void Agreements under Indian
Contract Act.

1.7 Modes of Discharge of Contract, Remedies on Breach of Contract (S.73 -
75).

INDIAN CONTRACT ACT 1872 - PART Il (SPECIAL CONTRACTYS)

2.1 Law of Indemnity & Guarantee (Ss. 124-125, Ss. 126-129, 132-147) —
Concept, Essential Elements of Indemnity and Guarantee, Contract of
Indemnity vs. Guarantee, Modes of Discharge of Surety.

2.2 Law of Bailment (Ss. 148, 152-154, 162, 172, 178, 178A, 179) — Concept,
Essentials of Bailment, Kinds of Bailment, Rights and Duties of Bailor
and Bailee.

2.3 Law of Pledge — Concept, Essentials of Valid Pledge, Lien - concept,
Difference between Pledge and Lien, Rights of Pawnor & Pawnee
(Ss.173, 174, 177).

2.4 Law of Agency (Ss. 182-185, 201-209) — Concept, Modes of Creation of
Agency, Modes of Termination of Agency, Rights & Duties of Principal
and Agent.

15

NEGOTIABLE INSTRUMENT ACT
3.1 Meaning and Characteristics of Negotiable Instrument, Operational rules
of Evidence —Presumptions, classification of Negotiable Instruments.
Promissory Notes and Bills of Exchange (Ss. 4,5,108-116)
3.2 Essential elements of Promissory Note and Bill of Exchange, Distinguish
Between Promissory note and Bill of Exchange. Acceptor and
Acceptance, definition of Acceptor, Acceptance for honour, Absolute and
qualified or conditional acceptance, Drawer, Drawee in case of Need
(Ss.7,115&116) Payee
3.3 Cheques, Types of Cheque and Penalties in case of dishonor of certain
cheques, distinguish between cheque and Bill of exchange, (Sec: 6,123-
131A,138-147)
3.4MiscellaneousProvisions:(Secs:8-10,22,99-102,118-122,134 ,137) Holder
(S.8), Holder in Due Course (S.9), Rights and privileges of H.D.C.
Payment in due course (S.10)

15
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Self-Learning topics (Unit wise):

Sr. |Unit Topic
No

1 1 | 1.6 Void Agreements (Ss. 24-30) — Concept, Void Agreements under Indian Contract Act.

2 2 | 2.4 Law of Agency (Ss. 182-185, 201-209) — Concept, Modes of Creation of Agency,
Modes of Termination of Agency, Rights & Duties of Principal and Agent.

Online Resources

https://nptel.ac.in/courses/129106006

https://onlinecourses.swayam?2.ac.in/cec21 mg02/preview

https://www.icai.org/post.html?post id=17760

Reference Books

1. Ansons, Law of Contract, (OUP UK)

2. Bajaj Puneet, Law of Contract (Macmillan)

3. Bangia, R.K, Contract I: With Specific Relief Act (LexisNexis)

4. Bhatt Sairam, Law Of Business Contract s In India Sage Publications

5. Chopras D.S, Cases And Materials On Contract Law & Specific Relief (Thomson Reuters)
6. Charles Fox, Working with Contracts, What they don’t teach you at Law Schools

7. Cracknell, D.G, Obligations: Contract Law, (Old Baily Press London)

8. Fifoot, Law of Contract (Butterworth).

9. Gupta Ritu, Law of Contract: Includes the Specific Relief Act 1963, ( LexisNexis Haryana)
10. Shetty Krishna, Simplest Book on Contract Law, Naveen Publications. 47

11. Kapoor S.k, “ Law of Contracts I Section 1 to 75 of the Indian Contract Act, 1872 and the Specific Relief
Act 1963, (Central Law Agency)

12. Mitra S.C, Law of Contracts, (Orient Publishing)

13. Mulla Dinshaw F, Indian Contract Act, (LexisNexis)

14. Muray, Rayan, Contract Law: The Fundamentals, (Sweet & Maxwell)

15. Pathak Akhileshwar, Contract Law, (Oxford)

16. Pollock & Mulla "Indian Contract Act and Specific Relief Act” (LexisNexis)

17. Ramaswamy, B.S, Contracts and their Management, (Lexis Nexis).

18. Singh Avatar, (EBC)

19. Singh, R. K, Law Relating to Electronic Contracts ( LexisNexis).
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Evaluation Pattern

External Paper Pattern

Q1

Attempt Any 2 out of 3 (7.5 Mark each)
a) Long Answer
b) Long Answer
c) Long Answer

15 Marks

Q2

Attempt Any 2 out of 3 (7.5 Mark each)
a) Long Answer
b) Long Answer
c) Long Answer

15 Marks

Q3

Attempt Any 2 out of 3 (10 Mark each)
a) Long Answer
b) Long Answer

c) Long Answers

20 Marks

Note : For each question (Q1 A/B/C ,Q 2 A/B/C, Q3 A/B/C) should be from different modules
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Part 4: The Scheme of Teaching and Examination

Semester — 1V

Summary
ST Choice Based Credit Subject Code Subject Name
No. System
1 Major Subjects UC-SMS(F)M1-401 Strategic Management
(Finance) UC-SMS(F)M2-402 Personal Financial Planning
Mll\:orkSltJ_bject UC-SMS(M)M3-403 Cust(:\r/lner Relatlotnshlp
Alternative 1* (Marketing) anagemen
) OR
Minor Subject
(Human Resource UC-SMS(H)M3- 404 Training & Development
Management)
. . -SMS(M)M1-4 icM
(| v [OSSHSEAIS TS
(Marketing) UC-SMS(M)M2- 406 P
Management
Minor Subject : . :
Alternative 2% (Finance) UC-SMS(F)M3 - 407 | Personal Financial Planning
OR
2 - -
Minor Subject
(Human Resource UC-SMS(H)M3- 404 Training & Development
Management)
Major Subjects UC-SMS(H)M1- 408 Strategic Management
1 Human Resource -
(Hu » UC-SMS(H)M2 - 409 Training & Development
Management)
Alternative 3* Mmc_;r Subject UC-SMS(F)M3 - 407 | Personal Financial Planning
(Finance)
2 OR
Minor Subject Customer Relationship
(Marketing) UC-SMS(M)M3-403 Management
kill Enh
3 Skill Enhancement Course UC-SMSSEC-410 Research Methodology
(SEC)
UC-SMSMIL- 411 Hindi/
4 Modern Indian Language UC-SMSMIL- 412 Marathi/
(MIL) UC-SMSMIL- 413 Sindhi/
UC-SMSMIL- 414 Sanskrit
5 Open Elective UC-SMSGE - 415 Corporate Law

» * Students will have to choose any one alternative option out of the three offered for Major & Minor

Subjects.
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Second Year Semester IV Internal and External Detailed Scheme

Sr. ) Total
Subject . ) ) Exte
No Subject Title Periods Per Week Internals Mark
Code rnal
S
Unit Cred | SLE/ | CT
SL |L|T|Pl . CP | T | SEE
S it AP | IPE
UC- ]
Strategic 20
1 | SMS(F) 4 4/0(0] 4 15 20 | 5 | 40 60 100
Management %*
M1-401
uUC- Personal 20
2 | SMS(F) Financial 4 0 410(0) 4 15 20 5 15 60 100
0
M2-402 Planning
UC- Customer 20
SMS(M) Relationship 4 - 4/0(0] 4 15 20 | 5 15 60 100
0
3 M3-403 Management
uUC- o
Training & 20
SMS(H) 4 4/0(0] 4 15 20 | 5 15 60 100
Development %*
M3- 404
uUC- ]
Strategic 20
1 | SMS(M) 4 4/0(0] 4 15 20 | 5 15 60 100
Management %*
M1-405
uC- Customer 20
2 | SMS(M) Relationship 4 - 410(0) 4 15 20 5 15 60 100
0
M2- 406 Management
uC- Personal 20
SMS(F) Financial 4 o 4/0(0] 4 15 20 | 5 15 60 100
0
3 | M3-407 Planning
uUC-
Training & 20
SMS(H) 4 4/0(0] 4 15 20 | 5 15 60 100
Development %*
M3- 404
UC-
Strategic 20
1 | SMS(H) 4 4/0(0] 4 15 20 | 5 15 60 100
Management %*
M1-408
UC-
Training & 20
2 | SMS(H) 4 4/0(0] 4 15 20 | 5 15 60 100
Development %*
M2 - 409
3 UC- Personal 20
4 4/0(0] 4 15 20 | 5 15 60 100

SMS(F) Financial %*




M3- 407 Planning
UC- Customer 20
SMS(M) Relationship 0 4 15 20 5 15 60 100
0
M3 -403 Management
UC-
Research
4 | SMSSEC - 3 - 20 5 | 25 50 75
Methodology
-410
uUC-
SMSMIL Hindi - 2 20 - - 20 30 50
-411
UC-
SMSMIL Marathi - 2 20 - - 20 30 50
-412
5
uUC-
SMSMIL Sindhi - 2 20 - 20 30 50
-413
uUC-
SMSMIL Sanskrit - 2 20 - - 20 30 50
-414
uUC-
20
6 | SMSGE- Corporate Law o 3 20 - 5 25 50 75
0
415
Total Hours / Credit 20 Total Marks 500

SL: Self Learning, L: Lecture, T: Total, P: Practical, SLE- Self learning evaluation,

CT-Commutative Test, SEE- Semester End Examination, TA-Teacher Assessment

PA- Project Assessment, AP — Assignment project, PE — Practical Examination

Subjects.

» Students will have to choose any one alternative option out of the three offered for Major & Minor
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Second Year Semester — IV Units — Topics — Teaching Hours

Sr. | Subject | Subject Unit Title Lec |Total Credits | Total
No tur |No. of Marks
Code es |lectures
I | Introduction 15
UC- Il | Strategy Formulation 15
1 | SMS(F)
M1-301 | I | Strategy Implementation 15 60 4 100
IV | Strategic Evaluation & Control 15
I | Financial Planning Process & Investor 15
Psychology
UC- Il | Personal Financial Statement Analysis 15
2 | SMS(F)
M2-302 | I | Financial Mathematics, Retirement, and 15 60 4 100
Insurance Planning
IV | Tax, Estate Planning 15
Alterrlatlve I | Introduction to Customer Relationship 15
1 Management
uUC- Il | CRM Marketing Initiatives, Customer 15
SMS(M Service and Data Analytics
JM3- 60 4 100
303 I11 | CRM Planning, Implementation, and 15
Evaluation
3 IV | CRM New Horizons 15
I | Overview of Training 15
ucC- Il | Overview of Development 15
SMS(H) Il | Career develo
pment and Management
- 60 4 100
M3- 304 Development Concepts 15
IV | Performance measurement 15
I Introduction 15
UC- i
. SMS(M Il | Strategy Formulation 15
JMI- Il | Strategy Implementation 15 60 4 100
Alternative 305
0% IV | Strategic Evaluation & Control 15
I | Introduction to Customer Relationship 15
2 uC- Management
SMS(M 60 4 100
YM2- Il | CRM Marketing Initiatives, Customer 15
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306 Service and Data Analytics
I11 | CRM Planning, Implementation, and 15
Evaluation
IV | CRM New Horizons 15
I | Financial Planning Process & Investor 15
Psychology
UC- _ i i
SMS(F) Il | Personal Financial Statement Analysis 15
M3 - Il | Financial Mathematics, Retirement, and 15 60 100
307 Insurance Planning
IV | Tax, Estate Planning 15
I | Overview of Training 15
ucC- I | Overview of Development 15
SMS(H) Il | Career development and Management 15 60 100
M3- 304 Development Concepts
IV | Performance measurement 15
I | Introduction 15
UC- Il | Strategy Formulation 15
SMS(H)
M1-308 | Il | Strategy Implementation 15 60 100
IV | Strategic Evaluation & Control 15
I | Overview of Training 15
UC- Il | Overview of Development 15
SMS(H)
M2 - I11 | Career development and Management 15 60 100
309 Development Concepts
Alte;rlative IV | Performance measurement 15
I | Financial Planning Process & Investor
15
Psychology
UC- _ i i
SMS(F) Il | Personal Financial Statement Analysis 15
M3 - Il | Financial Mathematics, Retirement, and 15 60 100
307 Insurance Planning
IV | Tax, Estate Planning 15
I | Introduction to Customer Relationship
UC- 15
Management
SMS(M 60 100
YM3- Il | CRM Marketing Initiatives, Customer 15
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303 Service and Data Analytics
I11 | CRM Planning, Implementation, and 15
Evaluation
IV | CRM New Horizons 15
I | Introduction to Research 15
ue- Il | Data Collection and Processin 15
4 | SMSSE g 45 3 75
C-310 111 | Data Analysis and Interpretation (30 hours 15
Practical)
uC- | | 8 & : ureasmH § Ruiia sa & 20
SMSMI i _ 30 2 50
L311 | I | Ee9: & o Vg, geraR, Fay 10
|| 9¢eh U : Fdyeig: Rdyce-rd fafdy
e TR Agiiaed UR=d g gael 15
SMSMI Fsfercer 30 2 50
(Select any L-312 .
one c Il | g & : fafay fawaier e vdte 5
Subject) ﬁaua—@:[
UC- I | Stories & Prose 15
SMSMI 30 2 50
-313 Il | Prose & Poem 15
ucC- I | Basic Language Skills: Grammar 15
SMSMI
L-314 Il | Reading & Speaking Skills: 15 30 2 50
I | Companies Act 2013 Part | 15
UC-
SMSGE | Il | Companies Act 2013 Part Il 15 45 3
-315 75
Il | Intellectual Property Rights 15
Total 20 500

e Lecture Duration—-1 hr

e For theory papers One credit =15 hrs

e For practicals One credit=30 hrs

e Students will have to choose any one alternative option out of the three offered for Major & Minor

Subijects.
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Part 5 - Detailed Scheme

Curriculum Topics along with Self-Learning topics - to be covered, through self-learning mode along

with the respective Unit. Evaluation of self-learning topics to be undertaken before the concluding lecture

instructions of the respective Unit.

UC-SMS(F)M1-401 / UC-SMS(M)M1-405 / UC-SMS(H)M1- 408

Strategic Management

Course Objectives:

To enable students to understand the relationship between strategic analysis and strategic
implementation

To facilitate comprehension of the distinction between firms and markets

To make students apply strategic principles in order to understand the benefits and costs of
diversification

To enable understanding the international dimensions of strategic management

To study the major contemporary trends in strategic management.

Learning Outcomes:

Understand the relationship between strategic analysis and strategic implementation
Comprehend the distinction between firms and markets

Apply strategy principles to understand the benefits and costs of diversification
Understand the international dimensions of strategic management

Study the major contemporary trends in strategic management

Sr
No.

Modules/ Units

No. of

Lectures

Introduction

1.1 Strategy-Meaning, Definition

1.2 Strategic Management-Meaning, Definition, Importance, Strategic management
1.3 Process & Levels of Strategy and Concept and importance of Strategic Business
Units (SBU’s)

1.4 Strategic Intent-Mission, Vision, Goals, Objective, Plans

1.5 Core Competencies of Business and Competitive Advantage

1.6 Strategic Choice- Factors and Importance

15
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1.7 Blue Ocean Strategy and Value Innovation, Red Ocean Strategy , Purple Ocean

Strategy
2 Strategy Formulation 15
2.1 Environment Analysis and Scanning(SWOT )
2.2 Corporate Level Strategy (Stability, Growth, Retrenchment, Integration and
Internationalization)
2.3 Business Level Strategy(Cost Leadership, Differentiation, Focus)
2.4 Functional Level Strategy(R&D, HR, Finance, Marketing, Production)
3 Strategy Implementation 15
3.1 Models of Strategy making.
3.2 Strategic Analysis& Choices &Implementation: BCG Matrix, GE 9Cell, Porter5
Forces, 7S Frame Work
3.3 Implementation: Meaning, Steps and implementation at Project, Process,
Structural ,Behavioral ,Functional level.
3.4 Business Continuity Plan: Introduction, Concepts of Business Continuity Plan
(BCP), Relevance and Importance of BCP, Steps in Business Continuity Plan,
Business Impact Areas, BCP and its Influence on Strategic Management, BCP and its
Influence on Policy Making, Contingency Planning
4 Strategic Evaluation & Control 15
4.1 Meaning, Steps of Evaluation & Techniques of Control Difference Between
Strategic Control and Operational Control
4.2 Synergy: Concept , Types , evaluation of Synergy. Synergy as a Component of
Strategy & its Relevance.
4.3 Recent Trends in Strategic Management: Introduction, Strategic Thinking,
Organizational Culture and its Significance, Organizational Development and Change
Management Strategic management in a new globalized economy
Self-Learning topics (Unit wise)
Unit | Topics
1 1.2 Strategic Management-Meaning, Definition, Importance, Strategic
management
2 2.1 Environment Analysis and Scanning (SWOT)
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3 3.4 Business Continuity Plan: Introduction,

4 4.3 Organizational Development and Change Management

Online Resources

https://nptel.ac.in/courses/110/108/110108047/

https://www.youtube.com/watch?v=EQUGBQ-W_08 (IIT Kharagpur)

https://www.youtube.com/watch?v=tzU3b4d5hbc ( IIT Madras)

https://nptel.ac.in/courses/110/101/110101146/

Reference Books:

e Besanko, D., Dranove, D., Shanley, M., & Schaefer, S. (2016). Economics of strategy (6thed.), John
Wiley.

e Grant, R. M. (2015). Contemporary strategy analysis: Text and Cases, (8" ed.). Wiley.

e Porter, M. E. (2004). Competitive strategy. New York: Simon & Schuster.

e Porter, M. E. (1998). Competitive advantage of nations. London: Macmillan Press

e Prahalad, C. K., & Krishnan, M. S. (2008). The New Age of Innovation: Driving co- created

¢ value through global networks. New York: McGraw Hill.

e Kazmi Azhar, Business Policy & Strategic Management, Tata McGraw Hill.

e P.K. Ghosh : Business Policy , Strategy , Planning and Management

e Christensen , Andrews Dower: Business Policy- Text and Cases

e William F. Gkycj : Business Policy — Strategy Formation and Management Action

e Bongee and Colonan : Concept of Corporate Strategy

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 20 Marks

given semester



https://www.youtube.com/watch?v=EQUGBQ-W_o8
https://www.youtube.com/watch?v=tzU3b4d5hbc

2 Self-Learning Evaluation 15 Marks

3 Active participation in routine class instructional deliveries 05 Marks

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

3) Duration — These examinations shall be of 2 hours duration.
4) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.

iii. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation
of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the

corresponding semester is declared by the university.

UC-SMS(F)M2-402 / UC-SMS(F)M3 - 407
Personal Financial Planning
Program Objective:

e To enlighten the students on process of Personal Financial Planning and its importance.
e To make students learn about the essential elements of Financial Planning, Strategies and its important

statements
Learning Outcomes:

e The students will be able to carry out the Personal Financial Planning activity, its process and its

calculations.

e The students will understand Personal debt management and its various components
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Sr.

no.

Modules/ Units

No. of

Lectures

Financial Planning Process & Investor Psychology

15

1.1 Introduction to Financial Planning
1.2Process of Financial Planning
1.3 Financial Values and Strategies

e Values Define Your Financial Success
e Financial Goals Follow from Your Values

e Financial Strategies Guide Your Financial Success

1.4 Goals : life protection, capital protection, growth and inflation protection

Personal Financial Statement Analysis

15

2.1 Cash inflows and outflows
2.2 Income and expenditure statement
2.3 Budgeting and forecasting

2.4 Monitoring budgets and provisions for savings v. Personal Balance sheet and Net
Worth

2.5 Calculation of Returns-Nominal Rate of Return, Effective Rate of Return, Internal
Rate of Return, and Compounded Annual Growth rate (CAGR), Real Rate of Return,
Rate of Return after adjusting taxes, Analysis of Return.

Financial Mathematics, Retirement, and Insurance Planning

15

3.1 Risk return relationship

3.2 Personal debt management: CIBIL score, Loan Calculations & Amortization (Excel-

loan amortization template)
3.3 Retirement Planning

3.4 Insurance Planning: health insurance, term insurance, ULIP and traditional plans,

motor insurance, home insurance

Tax, Estate Planning
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4.1 Tax planning wrt sec 10, 24, Capital gains, dividend tax, sec 80
4.2 Estate planning

4.3 Case Studies

Self-Learning topics (Unit wise)

Sr.No Topic
1 Investment Planning
2 Risk and Return Relationship
3 Financial ratios
4 Insurance Planning

Online Resources

https://www.youtube.com/watch?v=L L dKcFpHgM8

https://www.youtube.com/watch?v=C49nSjzgliw

https://www.youtube.com/watch?v=XYkwalD1AC4

References:

e The only Financial Planning Book that you will ever need: Amar Pandit: TV 18 Broadcast Ltd
(CNBC TV18)

e How to be your own financial planner: Manish Chauhan : TV 18 Broadcast Ltd (CNBC TV18)

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.
ONE class test / online examination to be conducted in the
1 _ 20 Marks
given semester
2 Self-Learning Evaluation 15 Marks
3 Active participation in routine class instructional deliveries 05 Marks
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https://www.youtube.com/watch?v=LLdKcFpHgM8
https://www.youtube.com/watch?v=C49nSjzg1iw
https://www.youtube.com/watch?v=XYkwa1D1AC4

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.

iii. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation
of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the
corresponding semester is declared by the university.

UC-SMS(H)M3- 404 / UC-SMS(H)M2 - 409
Training & Development

Course Objectives:

e To enable students to understand the concepts, principles and process of training and development

e To develop an understanding of how to assess training needs and design training programmes in an
Organizational setting.

e To familiarize students with the levels, tools and techniques involved in evaluation of training
effectiveness

e To develop an understanding on various non training solutions to improve employee performance

Learning Outcomes:

e It will make students learn how to improve the performance of employees at work place through
training and development.

o It will enhance the decision-making skills of students.

e Students will learn how good training programme can help the organization in retaining their talent
and in coping with this ever-changing environment.

¢ Relevance of management development programmes in the Organizations to develop best managers.
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Sr. No

Modules/ Units

No. of

Lectures

Overview of Training
1.1 A Systematic Approach to Training
Human Resource Development Meaning, Importance, HRM Vs HRD

1.2 Concept, scope, importance, objectives, features, need and assessment of
training. Distinction between Training and Development — Principles of
Learning — e-Learning, Competency Mapping

1.3 Process of Training—Steps in Training, identification of Job
Competencies, criteria for identifying Training Needs (Person Analysis, Task
Analysis, Organization Analysis, Types—On the Job &Off the Job Method.
1.4 Criteria &designing-Implementation— an effective training program.

1.5 Evaluation of Training and Levels of training

15

Overview of Development

2.1 Development— concept, scope, importance & need and

features, Human Performance Improvement

2.2 Meaning of counselling, Counselling techniques with reference

to development employees, society and organization.

2.3 Model for planned self-development, Importance of Personal
Development plan, different ways to improve personal development skills.
Examples of personal Development plan.

2.4 Succession planning meaning, Succession Planning Vs Career Planning,
Process of Succession Planning

15

Career development and Management Development Concepts

3.1 Career development cycle, Benefits of career planning to individual as well

as organization - Internal mobility: promotions, transfers, Separation

3.2 Special issues in training and employee development and career

development
3.3 Meaning of Management Development
3.4 Process of MDP.

3.5 Programs & methods, importance, evaluating a MDP.

15
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4 Performance measurement 15
4.1 Performance measurements— Concept, Advantages of Appraisals, pitfalls
&ethics of appraisal.

4.2 New technologies used in training, Global Training Trends: New
technology in training and development, Cultural Diversity Training
4.3 Competency Mapping — Concept, importance, need, application
Self-Learning topics (Unit wise):
Sr.No |[Unit Topic

1 1 | Evaluation of Training and needs

2 1 | Types of Training

3 2 | Succession Planning

4 4 | Competency Mapping — Concept, importance, need, application

Online Resources

https://www.youtube.com/watch?v=FiPPfxWgefA (IIT Kharagpur)

http://www.digimat.in/nptel/courses/video/110105069/L06.html

http://www.digimat.in/nptel/courses/video/110105069/L09.html

https://www.youtube.com/watch?v=ngXUfrbILUM (NPTEL)

Reference Books

David A Decenzo & Stephen P Robbins India Personnel/Human Resource Management, - Prentice-Hall

Gary Dessler, Prentice-Hall, India , Human Resource Management

John M lvancevich — TMH, Human Resource Management, 7e

Wayne F Cascio — TMH , Managing Human Resources, 5e

Training And Development- S.K. Bhatia

K Aswathappa — Tata Mcgraw-Hills, Human Resources and Personnel Management Text and Cases
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http://www.digimat.in/nptel/courses/video/110105069/L09.html
https://www.youtube.com/watch?v=nqXUfrblLUM

Examination pattern

A). Formative Assessment 40 marks
Sr. .
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 20 Marks

given semester

2 Self-Learning Evaluation 15 Marks

3 Active participation in routine class instructional deliveries 05 Marks

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
iv. There shall be four questions each of 15 marks.
v. All questions shall be compulsory with internal choice within the questions.

vi. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation

of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the

corresponding semester is declared by the university.

UC-SMS(M)M2- 406 / UC-SMS(M)M3-403
Customer Relationship Management

Course Objectives:
e To understand the importance of customer relationship management in modern business practices
e To analyse the role of CRM in marketing, customer service, data driven decision making
e To explore the process of planning, implementation, and evaluation of CRM initiatives

e To examine the role of technology in facilitating CRM processes
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Learning Outcomes:

It will help students to understand the foundations and principles of CRM

e Analyze how CRM supports marketing initiatives, customer service and data-driven decision

making.

Possess the skills to plan and execute CRM initiatives,

Students will be able to identify potential implications for future CRM strategies and practices,

Sr. No Modules/ Units No. of
Lectures
1. Introduction to Customer Relationship Management 15
1.1 Concept, Objectives, Benefits of CRM to Customers and Organisations,
Components of CRM: Information, Process, Technology and People, Barriers to
CRM
1.2 Relationship Marketing and CRM: Relationship Development Strategies:
Organizational Pervasive Approach, Brand Building through Relationship
Marketing, Relationship Challenges
1.3 Customer Centricity in CRM, Customer Journey Mapping, Customer Touch
Points
1.4 Objectives of CRM Strategy, The CRM Strategy Cycle: Acquisition, Retention
and Win Back, Complexities of CRM Strategy
2. CRM Marketing Initiatives, Customer Service and Data Analytics 15

2.1 CRM Marketing Initiatives: Cross-Selling and Up-Selling, Customer Retention,
Customer Profitability and Value Modeling, Channel Optimization,
Personalization, Event-Based Marketing, Customer Profiling, Customer

Segmentation, Integrating social media, email, mobile channels with CRM

2.2 CRM and Customer Service: Call Center and Customer Care, Call Routing,
Contact Center Sales-Support, Web Based Self Service, Customer Satisfaction

Measurement

2.3 CRM and Data Analytics: Importance of data analytics in CRM, Customer
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Behaviour Prediction, Data-driven decision-making in CRM

CRM Planning, Implementation, and Evaluation

3.1 Planning and Implementation of CRM: B2B CRM, Sales and CRM, Sales Force
Automation, Sales Process/ Activity Management, Sales Territory Management,
Contact Management, Lead Management, Configuration Support, Customer
Knowledge  Management,  Customer Interaction  Management, CRM
Implementation: Steps- Business Planning, Architecture and Design, Technology
Selection, Development, Delivery and Measurement, Case studies highlighting

successful CRM implementations

3.2 CRM Evaluation: Basic Measures- Service Quality, Customer Satisfaction,
Customer Loyalty. Key performance indicators (KPIs) for evaluating CRM

effectiveness, Continuous improvement in CRM through feedback loops

15

CRM New Horizons
4.1 CRM Trends, Challenges and Opportunities

4.2 Emerging technologies in CRM to enhance customer experience (Chatbots,

Augmented Reality, Virtual Reality)

4.3 Ethical issues in Al-powered CRM, Best practices for CRM privacy and data

protection

4.4 Case studies and real-world examples of organisations adapting to new CRM

horizons and overcoming challenges

15

Self-Learning Topics:

UNIT

TOPIC

1.2 Relationship Marketing and CRM: Relationship Development Strategies: Organizational
Pervasive Approach, Brand Building through Relationship Marketing, Relationship Challenges

Sales-Support, Web Based Self Service, Customer Satisfaction Measurement

2.2 CRM and Customer Service: Call Center and Customer Care, Call Routing, Contact Center

4.1 CRM Trends, Challenges and Opportunities

69




Online Resources

https://eqyankosh.ac.in/youtubevideo.jsp?src=WO0OPEKGTmdA&title=Customer%20Relation%20Management%20C

RM

https://onlinecourses.swayam?2.ac.in/imb19 mgl0/preview

https://www.egyankosh.ac.in/bitstream/123456789/30872/1/Unit-7.pdf

Recommended Text:

Baran Roger J. & Robert J. Galka (2014), Customer Relationship Management: The Foundation of

Contemporary Marketing Strategy, Routledge Taylor & Francis Group.
Anderrson Kristin and Carol Kerr (2002), Customer Relationship Management, Tata McGraw-Hill.

Ed Peelen, Customer Relationship Management, Pearson Education

Bhasin Jaspreet Kaur (2012), Customer Relationship Management, Dreamtech Press.

Judith W. Kincaid (2006), Customer Relationship Management Getting it Right, Pearson Education.

Jill Dyche’ (2007), The CTM Handbook: A Business Guide to Customer Relationship Management,

Pearson Education

Urvashi Makkar and Harinder Kumar Makkar (2013), CRM Customer Relationship Management,

McGraw Hill Education.

Examination pattern

A).

Formative Assessment 40 marks
Sr. .
Particulars Marks
No.
ONE class test / online examination to be conducted in the
1 20 Marks
given semester
2 Self-Learning Evaluation 15 Marks
3 Active participation in routine class instructional deliveries 05 Marks
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https://www.egyankosh.ac.in/bitstream/123456789/30872/1/Unit-7.pdf

B). Summative Assessment

Semester End Examination- 60 % 60 Marks

1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
vii. There shall be four questions each of 15 marks.
viii. All questions shall be compulsory with internal choice within the questions.

ix. The question may be sub-divided into sub-questions a, b, ¢, d & ¢ only and the allocation

of marks depends on the weightage of the topic.

The marks of the internal assessment should not be disclosed to the students till the results of the
corresponding semester is declared by the university.

UC - SMSSEC - 410

Research Methodology

Course Objectives:
e To Understand Research Concepts and its usages in each field.
e To Understand different types of research and creating a research design.
e To study primary data collection techniques and sources of secondary data.
e To acquaint data analytic techniques through modern methods.

Learning Outcomes:
The students will be —
e Learners are expected to demonstrate an understanding of research methodologies.
e Identify the overall process of designing a research study from its inception to the report stage.
e Imbibe data collection, analysis, interpretation and presentation skills at par with globally accepted
standards.
e It will equip students with strategies of making Questionnaire and conducting a survey.

e Learners will be able to analyse the data through different techniques using software
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Sr.
No

Modules/ Units

No. of

Lectures

Introduction to Research

1.1 Foundation of Research: Meaning, Objectives, Need and Importance of Research,
Types of Research, Stages of Research Process

1.2 Review of Literature

1.3 Hypothesis: Meaning, Nature, Significance, Types and Sources.

1.4 Research Design: Concept, Importance and Contents.

1.5 Sampling: Meaning of Sample and Sampling, Methods of Sampling.

15

Data Collection and Processing

2.1 Types of Data and Sources: Primary and Secondary Data Sources.

2.2 Methods of Collection of Primary data

Observation: Structured and Unstructured, Disguised and Undisguised, Mechanical
observations.

Experimental: Field, laboratory.

Interview: Personal interview, focused group, in-depth interview methods.

Survey: Telephonic Survey, Mail, E-mail, internet survey, social media and Media
listening.

Survey Instrument: Questionnaire designing- Types of questions, Scaling Techniques:
Likert Scale, Semantic Differential Scale

2.3 Processing of Data: Meaning and Essentials of — Editing, Coding, Classification,
Tabulation and Graphical Representation

2.4 Structure and Layout of Research Report Writing

15

Data Analysis and Interpretation (30 hours Practical)

3.1 Data Analysis through SPSS Software: Descriptive statistics- t test, f test, z test. Chi
Square test, ANOVA, Test of Reliability and Validity

3.2 Referencing Software: Mendeley

15

Practical

Sr. No

Unit Topic

3 Data Analysis and Interpretation
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Reference Books

e Research Methodology — Text and Cases with SPSS Applications, by Dr S.L. Gupta and Hitesh Gupta,
International Book House Pvt Ltd

e Business Research Methodology by T N Srivastava and Shailaja Rego, Tata Mcgraw Hill Education
Private Limited, New Delhi

e Methodology of Research in Social Sciences, by O.R. Krishnaswami, Himalaya Publishing House

e Research Methodology by Dr Vijay Upagude and Dr Arvind Shende

e Business Statistics by Dr S. K Khandelwal, International Book House Pvt Ltd

e Quantitative Techniques by Dr S. K Khandelwal, International Book House Pvt Ltd

e SPSS 17.0 for Researchers by Dr S.L Gupta and Hitesh Gupta, 2nd edition, Dr S. K Khandelwal,
International Book House Pvt Ltd

e Foundations of Social Research and Econometrics Techniques by S.C. Srivastava, Himalaya publishing
House

e Statistical Analysis with Business and Economics Applications, Hold Rinehart & Wrintston, 2nd Edition,
New York

e Business Research Methods, Clover, Vernon T and Balsely, Howard L, Colombus O. Grid, Inc

e Business Research Methods, Emary C.Willima, Richard D. Irwin In. Homewood

e Research Methods in Economics and Business by R. Gerber and P.J. Verdoom, The Macmillan
Company, New York

e Research and Methodology in Accounting and Financial Management, J.K Courtis

e Statistics for Management and Economics, by Menden Hall and Veracity, Reinmuth J.E

e Panneerselvam, R., Research Methodology, Prentice Hall of India, New Delhi, 2004.

e Kaothari CR, Research Methodology- Methods and Techniques, New Wiley Ltd., 2009

e Mayan, M. J. (2016). Essentials of Qualitative Inquiry. Routledge. (Chapter 1, Introduction to
Qualitative Inquiry, Chapter 4, Research Question and Sampling).

e Mickez, R. (2012). Interviewing Elites: Addressing Methodological Issues. Qualitative Inquiry 18: 482-
493.

Examination Pattern:
External Paper Pattern: (Theory Modules) : 50 Marks
Internal :25 Marks

Q.1 Any 2 out of 3 15 Marks
Q.2 Any 2 out of 3 15 Marks
Q.3 Any 2 out of 3 20 Marks
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Practical :25 Marks

Sr. Unit Topic
No
1 3 Data Analysis and Interpretation 25 Marks

Examination Pattern

External - 50 marks

Internal - 25 marks

Internal Evaluation

Student will have group wise two assignment and following is the evaluation pattern

Assignment | 10 marks
Assignment |1 10 marks
Attendance 05 marks

UC-SMSMIL- 411

Modern Indian Language: Hindi

Course Objectives:

1. faenfial & Oem, THeM, Ioie & 3R Wdd (g oF &1 e &1 faem &A1
2. HRAR TdT-Tepid T SaTd HRId §U ITH AAfde Td AFa Yed! ol fadmr ST
3. UreTsd H faenfial & afefde I & Ty SATHR0T G HTHT Tl T &7 IR faRiy &1 fean g

Learning Outcome:

1. faenfial & WM, T, gedic o+ iR Wadd (ufg aF @t e &1 fawifia gt
2. faenfdat # URdg Sadr-deepia & Ui TE qun Afde td Amdia 9ol & Ufd I9E @1 HiaH

SR gt
3. e & o1 I & 1y =reH=ur g HIwT Jeedt I o Iuet fasyd gt
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Sr. No | Modules/ Units No.
Lectures

1 TS F : UoThA & AURT a7 =5 : 20

1. MARTT &1 ST g R

2. g0 U RaArs g Wieg ifern

3. ITGTT §9T0 AGATT I e AT
2 s @ : & F A, A, Hey 10

HedipH Ud YU BT UR=Y
I 104 2 & ferw
3Tcif¥es gtedT : 20 3ip
AT GA&T : 30 3P
3T e 3@ -20
1 Uolae 10
2 & J&Ih URIET0T 10
JATd qa 3@ -30

1 IR D HeH Afgd TRSAT 10
2 STt Uy 10
3 fewforar 5
4 ai{‘]ﬁg Uy 5
Tgigarl YT YA Wea-

o =req & 31 & FHAT Ut et 8 38 Uaiard! wgl ol ¢ | $B Ugrgard Weg 9 UHR &-
qaigars! e

U
41, 3y

42, 3fafy - AU, UTEHT, 3T, 3RTd

43. 31

- @EA, A, 98, 79, &, 3ifér

75



A4, JTHHT
45. 3GPR
46. A
47. 3BT
48. 3R
49. 3T
50. STYYOT
51. 3BT

52. §4R

53. %
54. 91T

55. HHA
56. fRT
57. PO
58. HIAA
59. dTelTd
60. fa
61. ¢adl

62. g%
63. 4

64. TG
65. STIepT
66. TIH
67. geht
68. Tedl
69. afar
70. 9q+
71. uf&a

72,9
73. QA
74. qSq

- Y, T, S, [, &R
-4, 3, awvs, RmE, gr
-guT, vy, |, 3, siftrg, digw

- YFIRUTH, TGTH, HT-eT, TUTe, Hg-, gReneR, HRa, a1y, AiveR, gt
- 3R, ¢4, IR, STfeey, fagy

- e, i, pfed, @« goi

- 3, g, weHht, oY, s, era, Ty

- gEadt, yrat, amn, sfaaaiie, 9y, o

- Y, ATy, i, wiar, 9T, Jree

- fagm, 9=, gy, Hifag, ght
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75. U=T
76. gt
77. 999
78. 99
79. fim

80. ST

- U4, &d, uTd, yof, feaea
- Y, Y, eRT, YT, TgERT, RN, sraf
- TR, 94, 9o, 5, 9, feT
- 9de, R, 941, 9164, T, SAR, 9
-, 9, g, Wi, g
-1,y s, SiftaeT, AraT

2. faeny sryar faudiard® wreg : Audta o1l &1 31 FRA a1 Wea) b1 faeH styar faiands Te

8T oTdl ¢ | $B fauRiani® wss 9 UaR §-

T | faeim T | faeim T | faew g | e
3 | e |fey | Afeeg Sfra | srfa faf~ra | Al
DT | | TP | SFUPR SURRT | rgufeud yd | &
3y | S 3qpd | ufdgpa I | gfarormy dad | TS
3 | faw 3O | RTAT SUYa | SUgad v | iR
3fe | o= vei | fauer o | TR0 Ta+T | RIa
3 | fRr=m e | FRTeR 3ed | 3 T4 | UriA
STHTY | UTdTd MR | TR 9wt | Rt WIS | 5
Y | 3 3U&T | JUe IdR | geE ST | UTerq
TRa® | Tfa® ROR | g8 e | ©® 3N | @Rd
3mard | frafa quf | 3rquf T | 3T a0 | 95
BT | YBTA et | arerd & | arfgan °H | gom
srgue | faure 3T | Y 39 | g &g | v
faRmT | SR 3T | GIFIE Safd | sra=fa gAY | gau
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UC-SMSMIL- 412

Modern Indian language: Marathi

Course Objectives:

¢, TAsurear fafaer gerar o= & ot

2. [ATUYRRITER SEeu=ar AT Fawar 35w faeArediaT e GoT.
3. HelGdrear aarar IRuy e s got,

v, Taegmeai= e fafgvara 3nfor Hered Coare SicaTig ST,

«. faereaier geget FuuT qdeTaTdy Wcarigd o,

Learning Outcomes:

2. Teurear R_fay gerier figarediar aRea g

2. [ATUYRRITER SEoUT=aT HIYAT FERUT 3105d Tae T ie glsd .
3. HoArEd U I wishAel e fafay o=rar aiey fdeaneai=rgisa.
v Taezmei= et fafguar 3nfor yeget Herad o 9RoT A,
. Rremeite sear Telt ovaTraTSy SR s
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Sr.No Modules/ Units

No. of Lectures

¢ | g U faayerad: At fafaer yeriar deuifas aRag g L
gcget [Fate@e
(&0 TATer=aT ¢4 ATl ST ¢
R | Tew el : fafay Rvaiar veuet 9 Aetreras 25
(& o fAfeer=ar ¢ arfaesn Saree ¢
HedTe A0 geaTa e Fawy
T3 Y WIS
FaAaadiEam L IOT-R0
AT T : 90T - 30
3rereter adiet 9OT - R0
! TAET FATE ToheTel et g0+ 90
DEIGRLIL]) T 30
! qfgated aiat 30 I[or @5 A5 ) 30

R GRS A ERINERH

o  UcAd Yehlal JddTd TATT 3T elel Tcdehl ¢ o I[UTT &l 9T TaeRTa .

314rdar.

o TOIERT 99T &7 Teeh ¢ TOT R O TR E@T 0T a6 Fawaran

Reference books:
1. TN FRIST, A ARRIEIGHR, HTNTTIH T TR URT, PIeaTR, 2033
2. ATGIND IRIS1, (U1 W d dTay, Hed e 1=, gor
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TG ARIS! ST fERIT, &UT) T Wb, B YD, MEHGTR, 0%

ATGEING TRIST, (HUT) AU DI, & fa gs, FRTel vbr=HE, gur
HTIGIRD RIS, Tl Miaady, SIagh UTeuias, Mgy UHI=M, qol

RIS TRg R, IEgT SR, Agdl Uit 813, Ul
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Hfard [AHTITS! HHTTOT T TRITD T, (T, GRS AR 30T SR, 31ud Ufeidh =M, R03¢.

UC-SMSMIL- 413

Modern Indian Language: Sindhi

Course

Sauli S

Objectives:
indhi/ Simple Sindhi (Advanced)

The objectives of the course include —

The basic Sindhi course aims to introduce learners to the Sindhi language and culture by providing

fundamental vocabulary and grammar skills for communication, developing listening, speaking, reading, and

writing proficiency, fostering cultural awareness, and empowering learners to engage effectively with

Sindhi-speaking communities while appreciating linguistic diversity and cultural richness.

Learning Outcomes:

Communicate effectively in Sindhi and can hold basic conversations in Sindhi, including greetings,

introductions, and expressing simple ideas.

Demonstrate comprehension of common phrases and expressions used in daily communication.

Read and understand basic Sindhi texts such as short stories, poems, or simple articles.

Write simple sentences and short paragraphs on familiar topics using correct grammar and

vocabulary.

Sr. No

Modules/ Units

No. of Lectures

Stories & Prose

Haa Maa’n Sindhi Aahyaa’n

Story Of Jhoole Laal Sain

Bait~U / Poem Jo Kheeru Peee

Bait~U / Poem Paiso Ladh~Um Pata T~Aa’n

15
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2 Prose & Poem

Geeta Jo Saar,

Sindhu - Anand Golani

Bait~U / Poem Vaah Re T~Aaraa Gol T~Aaraa
Bait~U / Poem A B C D Maa’n Par"Haa’n

15

Experiential Learning Evaluation SLE (20 marks)

Evaluation Pattern For 50 Marks

Written / Term End Internal

30 20

Experiential Learning Evaluation (20 marks)

Presentation / Studio activity on Sindhi book Review / Translation

Term End Exam — 30 Marks

Q1 Attempt any 4 questions out of 5 (20)
(5 marks each)

Q2 Attempt any one out of 2 (10)
(10 Marks each)

List of Reference Books
1. Sindhi Sahitya Jo Itihas - Dr M. K. Jetli
2. Sindhi Sahitya Jo Mukhtasir Itihas - Dr K. Lekhwani
3. Sindh Ja Sat Natak - Shobha Lalchandani

Total

50
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UC-SMSMIL- 414

Modern Indian Language: Sanskrit

Course Objectives:

To introduce the fundamentals of Sanskrit grammar

To teach various concepts in Sanskrit grammar

To enhance language proficiency by providing adequate exposure to extgand writing
skills

To orient the learners towards various communication tasks

To increase the range of lexical resource through a variety of exercises

Learning Outcomes:

On successful completion of the course learners are expected to -

e Read understand and speak basic Sanskrit
e Understand the framework of Sanskrit grammar
e Construct small sentences in Sanskrit

e To imbibe Sanskrit grammar and Listening, Speaking, Reading andWriting skills

Sr.No Modules/ Units No. of Lectures
1 Basic Language Skills: Grammar 15
2 Reading & Speaking Skills: 15

Suggested Topics for Tutorials: (Semester — 1)

1.

Group Discussions

Fundamentals of Grammar

. Vocabulary and Language Games

2
3
4.
5

Picture Composition

Conversational Sanskrit skit
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Internal Evaluation of 20 Marks

Sr-No. Particulars Marks
1 Experiential learning evaluation which can include studio activity like 20 Marks
students recording Sanskrit mantras

Evaluation End Examination of 30 Marks Duration : 2
Pattern: Hours
Question 1 MCQS / Objectives on Grammar: Unit — | 10 Marks
Question 2 Translation of Verses (from Nitiatakam) 10 Marks
Question 3 Rewrite the story using the appropriate words from the given words. | 10 Marks

Reference Books

Kale, M. R., A Higher Sanskrit Grammar: For the use of school and college student, Motilal
Banarsidass Publishers Pvt. Ltd., Delhi, 2016

Max Miiller, A Sanskrit Grammar for Beginners, Piramal Publications, Delhi, 2016

R. Antonie, S.J., A Sanskrit Manual (Part-1 &Part-11), Allied Publishers Limited, New Delhi, 2002
Hfiferaern- Nitisatakam (With English Translation and Transliteration), ed. W. Vivian de Thabrew,

Pilgrims Publishing,Varanasi, 2018
Dr. Kankar, 130 s=ra %am: 130 Short Sanskrit Stories, Neeta Prakashan,

saa=eRereTe: Stories from Panchatantra, Published by: http://Sanskritebooks.wordpress.com

https://ia801308.us.archive.org/29/items/Sanskrit EBooks Assorted Titles/Stories%20from%20Pan
chatantra%20-%20Sanskrit%20English.pdf

UC-SMSGE - 415

Corporate Law

Course Objectives:

The fundamentals of company form of organization by critically evaluating its peculiar nature
Legal aspects of the process of formation of a company and importance of legal documents
required for formation.

Legal aspects of the process of issuing the share capital

The rights and duties associated with membership of a company
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The course is designed to understand the formation, management and other activities of the
companies.

This course aims to impart the students, the corporate management, control, possible abuses, the
remedies and government regulation of corporate business

To introduce to the relevant concept and practicalities of IPR

Learning Outcomes:

Students will be able to explain the concepts in formation and incorporation of company under
Company law 2013 and Principles of IPR

Students will be aware about the statutory requirements in relation to memorandum of association,
articles of association and prospectus.

Understanding about types of directors and their responsibilities.

To understand and analyze about the framework of Companies Act 2013.

To be acquainted about the legal aspects of business and IPR

To be able to apply basic legal knowledge to business transactions.

To be able to communicate effectively using standard business and legal terminology

To familiarize with case law studies related to Companies Laws

To Evaluate the industry about legal knowledge acquired during the Course.

To Analyze the principles rooted in Companies Laws and IPR

Sr. Modules/ Units No. of
No Lectures
I Companies Act 2013 Part | 15

1.1 Introduction - Historical Development of Concept of Corporate Law in India,
Company — Definition, Meaning, Nature and its Characteristics, Nature and Forms
of Business, Company vis-a-vis other Forms of Business, Concept of Corporate
Personality, Corporate Veil, Limited Liability and Citizenship

1.2 Incorporation and its Consequences— Types of Companies and their incorporation,
Promoters — Meaning, Position, Duties, Rights, Responsibilities and Liabilities,
Formation of Companies — Procedural Aspects, Memorandum of Association &
Articles of Association and their Alteration, Doctrine of Ultra-Vires, Constructive
Notice

1.3 Prospectus— Definition; Abridged Prospectus; Red-Herring Prospectus; Shelf
Prospectus; Information Memorandum; Contents, Registration; Misrepresentations

and Penalties, Allotment and Certificates — General Principles and Statutory
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Provisions related to Allotment

Il | Companies Act 2013 Part 11 15
2.1 Membership in a Company, Modes of Acquiring Membership, Rights and
Privileges of Members
2.2 Management and Control of Companies. Directors— Types, Director’s
Identification Number (DIN), Appointment/Reappointment, Qualifications,
Disqualifications, Vacation of Office, Retirement, Resignation and Removal of
Managing and Whole-Time Directors and Manager, Role and Responsibilities of
Directors, Powers and Duties, Remuneration to directors
2.3 Meetings: Various types of meeting of shareholders and board, Convening and
Conduct of meetings, Postal Ballot, Meetings through Video Conferencing, e-
voting
11| Intellectual Property Rights 15

3.1

3.2

3.3

3.4

3.5

Introduction and the need for intellectual property right (IPR) Types of Intellectual
Property Rights: Patent, Copyright, Trade Mark, Design, Geographical Indication,
Plant Varieties and Layout Design — Genetic Resources and Traditional Knowledge
— Trade Secrets IPR in India: Genesis and development

Patents - Elements of Patentability: Novelty, Non-Obviousness (Inventive Steps)
Industrial Application - Non - Patentable Subject Matter - Registration Procedure,
Rights and Duties of Patentee, Assignment and license, Restoration of lapsed
Patents, Surrender and Revocation of Patents Patent Infringement, Remedies &
Penalties — Patent Office and Appellate Board.

Copyrights - Nature of Copyright - Subject matter of copyright: original literary,
dramatic, musical, artistic works; cinematograph films and sound recordings
Registration Procedure, Term of protection, Ownership of copyright, Assignment
and license of copyright Copyright Infringement

Trademarks - Concept of Trademarks - Different kinds of marks (brand names,
logos, signatures, symbols, well-known marks, certification marks and service
marks) - Non-Registrable Trademarks Registration of Trademarks - Rights of holder
and assignment and licensing of marks Trademark Infringement, Remedies &
Penalties - Trademarks registry and appellate board

Design: meaning and concept of novel and original - Geographical indication:

meaning, - Procedure for registration, effect of registration and term of protection
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Self-Learning topics (Unit wise):

Sr. No [Unit Topic
1 1 | Prospectus, Membership in a Company
2 2 | Trademarks, Design

Online Resources

https://archive.nptel.ac.in/courses/110/105/110105159/

https://onlinecourses.swayam?2.ac.in/cec21 mg02/preview

https://www.icai.org/post.htm|?post id=17760

https://www.icsi.edu/media/webmodules/publications/Final CLStudy.pdf

https://onlinecourses.nptel.ac.in/noc23 hs55/preview

https://dst.gov.in/sites/default/files/E-BOOK%20IPR.pdf

Reference Books
A.K. Mujumdar, Dr. G.K. Kapoor, Company Law and Practice; Taxmann, 59/32, New Rohtak Road,
New Delhi-110 005.
M.C. Kuchhal : Modern Indian Company Law; Shri Mahavir Book Depot, 2603, Nai Sarak, Delhi-
110 006.
A. Ramaiya : Guide to the Companies Act; Lexis Nexis, Butterworths Wadhwa, Nagpur
Study Material Executive Programme - Company Law- Paper One , 2018, by ICSI 5.
https://www.mca.gov.in/Ministry/pdf/CompaniesAct2013.pdf

Gower L. C. B., “Principles of Modern Company Law”, Steven & Sons, London.

Bagrial A. K, “Company Law”, Vikas Publishing House, New Delhi.

Singh Avtar, “Company Law”, Eastern Book Co., Lucknow.

B.L. Wadera, Patents, trademarks, copyright, Designs and Geographical Judications.

P. Narayanan (Eastern Law House), Intellectual Property Law.

Nithyananda, K V. (2019). Intellectual Property Rights: Protection and Management. India, IN:
Cengage Learning India Private Limited

Neeraj, P., & Khusdeep, D. (2014). Intellectual Property Rights. India, IN: PHI learning Private
Limited

Ahuja, V K. (2017). Law relating to Intellectual Property Rights. India, IN: Lexis Nexis
"EBC's Company Law" by Avtar Singh

(ALE)A Reference Book On COMPANY LAW-Dr. Sharvari Vaidya (Madiwale)

Company Law Dr Ashok Kumar Jain
89



https://archive.nptel.ac.in/courses/110/105/110105159/
https://onlinecourses.swayam2.ac.in/cec21_mg02/preview
https://www.icai.org/post.html?post_id=17760
https://www.icsi.edu/media/webmodules/publications/FinalCLStudy.pdf
https://onlinecourses.nptel.ac.in/noc23_hs55/preview
https://dst.gov.in/sites/default/files/E-BOOK%20IPR.pdf
https://www.mca.gov.in/Ministry/pdf/CompaniesAct2013.pdf

Taxman Company Law and Practice

Company Law By G K Kapoor and Sanjay Dhamija
Company Law for NEP 2020 S Chand Publishing
Company Law ICSI Module

Company Law ICAI Module

Company Law Taxman

External Paper Pattern

Evaluation Pattern

Q1

b) Long Answer

c) Long Answers

Attempt Any 2 out of 3 15 Marks
b) Long Answer

Q2

b) Long Answer

c) Long Answers

Attempt Any 2 out of 3 15 Marks
b) Long Answer

Q3

b) Long Answer

c) Long Answers

Attempt Any 2 out of 3 20 Marks
b) Long Answer

Note : For each question (Q1 A/B/C ,Q 2 A/B/C, Q3 A/B/C) should be from different modules

et

[t

Prof. Dr Rita Khatri

Chairperson -Commerce and Management
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