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Dear readers,

Welcome to the second edition of Mélange!

This magazine was a brainchild of a thousand different ideas combined into one. The limitless presentation 
of pitches made it quite difficult to be sustainable with the array of articles we bring to you this season.
Spectrum, the chosen theme for this edition, is fundamentally synonymous with a broad range of colours. 
Through this edition, our aim is to explore the various ways in which colours intertwine with our daily lives. 
Whether it’s delving into the personal significance of a specific colour, examining how a single hue can 
reshape societal perspectives, or narrating the stories that emerge from the diverse palette.

In essence, we aspire for the intrinsic essence of our pieces to paint your canvases with a spectrum of ideas 
and hues, inviting you to view the world through a vibrant and diverse lens!
The impact of a colour imprinted deeply into our minds can alter the way we look at life. For the longest 
time, polaroid pictures with darker tones and one over-exposed side set the trend as to how pictures were 
to be seen. Florescent tube jackets defined luxurious fast fashion. Symmetrical 2-colour palette dining 
menus gave way to graphically enhanced pictures of food on Instagram with contrasting hues. Warm tones 
continue to dictate markets that ran on the idea of sophistication. 
However, trends are ever-changing. 

Pantone titles ‘Peach Fuzz’ to be the Colour of the Year in 2024. This translates to the new dawn of cooler 
analogous hues. The use of this colour and everything in the range focuses on creating vibrant backgrounds 
that help make a subject stand out within a piece of content. The colour also stands for compassion and 
human touch, complementing the urgency of harmony and peace in this raging world.

A lot of colour trends can be easily understood on the FYP page of a person of media. Illustrations and 
graphics make it peculiarly clear where the market is headed at. Fan edits have become only better and 
bolder. The colours used in each give a feeling of returning home on an autumn afternoon. The use of 
peach and yellow tones revives the hues of old film tainted with coffee stains. 

Trends in colours navigate us towards better commercialisation of our art in product. They tell us what looks 
better, what feels better, and more importantly, what tickles the consumer’s pockets. Understanding these 
trends can unite a spectrum. 

While we still figure the complex cycle of keeping up with changing trends, I hope you sit back and open this 
magazine someday, to find peace in the diversity of ideas articulated. Until then, happy reading!

Regards, 
Delara Kavina,
Editor-in-chief, Mélange
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Colour plays an important role in our day to day lives. Whether 
it is the clothes we wear,  the food we taste or the products 
we buy, colours play an important role in the decision 
making. Warm colours such as red, orange, and yellow 
elicit feelings ranging from warmth and comfort to anger 
and hostility. Whereas cool colours such as green, blue or 
purple tend to be calming in nature. But they can also evoke 
feelings of sadness. It comes as no surprise that when these 
different shades and hues are incorporated incorrectly in 
our lives they induce visual distortion, confusion, and a loss 
of mental ease. This has unfortunately become the norm in 
urban spaces. 

Our minds have the capability to sort through large amounts 
of visual data that is captured every second via our eyes. 
However, the brain is likely to have difficulty recognizing 
objects in the environment due to the multiple billboards 
and hoardings that have increased. 
The use of bright and bold colours that take up the majority 
of our view can also pose concerns related to eye fatigue. 
This problem manifests itself in the form of visual pollution.

Visual pollution refers to the aspects of a landscape that 
impair one's ability to enjoy a view. It includes various 
aspects such as billboards, construction sites, littering etc.

It is an aesthetic issue that has been exacerbated by 
overcrowding and excessive advertising. Various researches 
on the topic showcase how visual pollution can impair 
cognitive judgement and increase stress in individuals. 
One of the main components of visual pollution are the out 
of home advertising (OOH) which include billboards, posters 
and wallscapes. They can be found on buses, trains, airports 
and various public places. 

Even signs that are meant for our assistance such as traffic 
signs can cause accidents due to their distracting effects. 
Researchers compared the number of car crashes before 
and after the introduction of a safety campaign in Texas. To 
their surprise, they found that the campaign had a negative 
effect. Instead of reducing the number of car crashes, it 
seemed to be doing the opposite of what it was supposed 
to do. 
With the Brihanmumbai Municipal Corporation (BMC) 
announcing the Mumbai Beautification Project, a set of 
1,700 crore projects that is essentially a massive overhaul of 
the city’s infrastructure – a majority of which would include 
illumination work around the city, the over stimulation 
caused due to light pollution is bound to get worse.

The bright neon lights, the explosion of colours and the 
headache caused due to the unwanted annoyance they 
arouse in our minds are all generally considered minor 
irritants. However, there is no alleviation seen for these 
problems. They all tie into modern problems caused due to 
industrialization.

As our city governments undertake ambitious beautification 
projects, we should recognize the side effects they may 
possess and attempt to strike a balance between progress 
and we'll being.

By Sam
riddhi Singh M

ahar
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Beyond 
Monotony:
Contrasts That 
Define Iconic 
Brands
Imagine sitting in a cosy restaurant, eagerly awaiting your meal. Then, placed in front of you is a 

big, round plate of salad - a combination of tomatoes, cucumber, carrots, radish, and chopped 

lemon - along with a bowl of tomato soup. Removing taste from the equation for a minute, 

what would look more appealing to have first? A colourful palette or monotone soup?

The salad, right? So many vibrant colours! Especially when it is arranged right. The colour of 

ingredients plays a subtle yet powerful role in influencing our meal intake. For instance, rich red 

tomatoes in a salad not only offer a burst of flavour but also stimulate your appetite with their 

bold and flavourful hue.

Did you know the lighting of your surroundings or the colour of your plate also affect the amount 

of food you consume? Food outlets cleverly leverage this phenomenon. Fast-food chains often 

use warm, inviting colours like red and yellow in branding and interior design. These colours can 

subconsciously encourage patrons to consume more, contributing to the lively atmosphere.

Take McDonald’s for instance. 

Doesn’t the sentence mentioned above seem to make better sense? 

Let’s take a short trip to what colours mean in the culinary world.

Coca-Cola
One can easily remember their logo; a vibrant red coloured “Coca-Cola” 
written against a white background. Not only does it grab attention but 
it has led to the consumers associate the colour red with coca-cola. Red 
signifies power and excitement. 

McDonald’s
This fast-food giant has created an unparalleled brand identity with its 
golden yellow arches positioned on a backdrop of red. The colour red is 
known to increase your heart rate, making you feel hungry while yellow 
screams happiness. This colour palette extends to their playful packaging 

and jolly interiors. 

Starbucks
The first thing that comes to our mind when someone mentions Starbucks 
(other than coffee) is the colour green. Their logo was recently developed 
to be a white-siren lady against an all green background. Even their menu 
is embellished with a list of beverages in a rusty brown cursive font, further 
adding to the ambience. 

Apple 
The craze for Apple comes as no shock  given their sleek devices. The brand 
embraces minimalism in almost all aspects including user interface. The 
harmonious blend of blacks and whites appeals to those with a refined 
sense of style. The pristine silver screens stand out perfectly from the crisp 

colours, thereby, giving the devices a striking appearence.

Netflix
In the realm of Netflix, contrast isn’t just about the colours on screen but also the 
genres of content that are available. The narratives run smoothly from one episode 
to another. Their logo with a bright red font and pitch black background demands 
the viewers attention. No wonder it’s the no.1 streaming giant out there!

Google
Their logo is an arrangement of red, yellow, green and blue colours. This 
symphony of contrasts reflects the brand’s vibrancy. Each of their apps have 
colourful icons from the shamrock green of Google Sheets or quadricolour 

‘M’ of Gmail. 

By Divya Khapne
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“Colours have always had a very 

special place in my narratives. I’ve 

used colours in my stories to convey 

various meanings and ideas, but, at 

the end of the day, I also 

feel that they don’t have 

a meaning or purpose to 

them. Their beauty 

exists in their simplest 

mere existence. I’ve always 

wondered if each eye perceived each 

colour in a different way and is unaware 

of this phenomenon as we cannot share 

our eyes, can we? Similarly, each film is 

perceived in a different way by a different 

person. This brings me to three of my 

films where I have associated colour with 

some meaning in my narratives but, the 

meaning is just the colour being there, 

taking a shape into the story and swiftly 

flowing through the tale.”

Perceptions

- Anmol Mahla

A trajectory of art presented through filmmkaing by Anmol Mahla.

Filmmaker, writer, editor and cinematographer Anmol Mahla is the 
curator of Anmol Mahla Films, a production that houses a total of 
23 short films and 2 feature films. The artist calls his films a product 
of poetry and philosophy infused in filmmaking. His latest release 
‘Tears of Roses’ perfectly captures the essence of humankind in 
search of lost love and the pain that one experiences. 

Head to Anmol Mahla Films on Youtube (@AnmolMahlaFilms) to 
watch the collection. 
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Amir Khan’s character PK in the film “PK” once conveyed, 
“‘ellow colour duree se focus maarta hai. Itna traffic ma 
bhi duree se najar aa jata hai.” This insightful observation 
resonates with the principles of ‘Yellow Journalism,’ a term 
known to every media student. To recap, it’s a journalistic style 
prioritising sensationalism over facts, deriving its name from 
the attention-grabbing yellow hues of The Daily Prophet—a 
visual representation of flashy yet potentially hollow reporting.

Despite discussions often framing yellow journalism as a relic 
of the past, its spirit thrives in modern media, exemplified 
by the tumultuous case of Meghan Markle, the Duchess of 
Sussex.

In the media’s courtship with Meghan Markle, a wild ride 
reminiscent of a juicy tabloid spread unfolds. Headlines take 
centre stage with their theatrics, bending and stretching the 
truth to leave readers hooked. Markle’s private life is laid 
bare, transformed into sensational sagas of family feuds 
and personal dilemmas. The coverage, at times, feels like a 
gossip-fueled soap opera, fixating on royal clashes, amping 
up the drama, and occasionally forgetting the importance 
of credible sources. The media, in their quest for scandal, 
doesn’t shy away from biassed narratives and racially charged 
commentaries, mirroring the dubious tactics associated with 
yellow journalism.

Now, let’s explore how this relentless media blitz has left 
Meghan Markle reeling. The paparazzi’s unrelenting pursuit 
into her private affairs, cherry-picking incidents to concoct 
spicy narratives, has turned her life into an unforgiving reality 
show. The toll on her mental well-being is undeniable, as the 
media circus subjects her to an unending cycle of stress and 
scrutiny. Markle, just like the characters in a riveting soap 
opera, grapples with the challenges of navigating her royal 
role while the media magnifies every twist and turn.

This scandalous saga surrounding Meghan Markle isn’t just 
about her—it’s a revealing snapshot of the broader media 
landscape. As media students, they can’t ignore the allure 
of sensationalism and the impact it has on real lives. It’s a 
call to arms for ethical journalism, urging a resistance to 
the temptation of sensational headlines in favour of truthful 
reporting. By dissecting media narratives with a discerning 
eye, they become the arbiters of a media culture that informs 
rather than distorts, championing substantive reporting over 
the superficial allure of scandal.

In the grand spectacle of media coverage, let’s remember that 
responsible journalism isn’t about creating tabloid fodder; it’s 
about truth, integrity, and respecting the individuals caught 
in the media storm. As they navigate the gossipy realms of 
their chosen field, they can be the torchbearers of ethical 
reporting, steering clear of the pitfalls of yellow journalism 
that persist in making real-life dramas more dramatic than 
they need to be.

By
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Indian culture and customs are vibrant explosions
of colour that incorporate nearly every hue. 
However, red continues to be the primary emblem 
of strength, spirituality, dedication, and protection. 
It is a colour that has not faded with the trials of time 
and stands alone as the most powerful.
Hindu customs and beliefs have always placed a strong 
emphasis on the colour red, with the life of an Indian 
woman being one of the most notable examples.

A girl’s transition into her role as an married woman is 
symbolically represented by the nearly red henna on 
her hands and the pinch of red powder sindoor on 
her head.
Red has always been considered an auspicious 
colour; it was first worn by Indian hermits and monks 
in the third millennium B.C., but brides didn’t wear 
it until the early 16th century during the Mughal era. In 
Hindu culture, the colour red is also connected to the rising 
sun. 

It represents a woman’s commitment, love, and sacrifice 
for her spouse and is seen as a symbol of the strength 
and purity of the feminine in Hinduism. The significance of 
red on Karwa Chauth is further reinforced by its frequent 
association with Goddess Parvati, the embodiment of 
marital harmony and devotion.

“Every woman we speak to has their own take on why red is 
significant to them because it is such a rich and meaningful 
symbol,” says Ritika, co-founder of the fashion brand, Sani. 
“In our culture, it means new beginnings, passion, and 
prosperity. Red also represents the Hindu goddess Durga, 
who symbolizes new beginnings and feminine power.”

In Hinduism, sixteen adornments, or solah shringar, are 
regarded as being very significant. It includes lipsticks, 
bindis, anklets, bangles, henna, kajal, and many other items. 
If one examines the kit closely, it will be clear that everything 
in it is red, from the lipstick to the bindi.

Menstruation is also linked to red, and historically, this was 
considered lucky rather than repulsive. Red was regarded 
as the colour of blood in all ancient cultures. Since blood is 
a symbol for life, red represents our life, soul, emotions, and 
commitments. In addition, the colour red is associated with 

G o d d e s s 
Durga, who 

vanquishes evil and 
bestows wealth. Thus, women perform “solah 
shringar” to bring prosperity and happiness into their homes. 
It can be seen that the idols of Goddesses are decorated 
with red coloured shining clothes because it is believed that 
the red colour is dearer to the Goddesses.

Sri, the Compassion and Blessings of God, is described in 
the Vedas as having the redness of gold when it is forged in 
fire, according to the KulArnava Tantram. Sri represents all 
that is good. Red again indicates that she is there.  

Red, a powerful hue, symbolizes empowerment for Indian 
women. It’s not just a colour they wear daily; it’s an integral 
part of their identity. With admiration and grace, women 
across the country embrace and beautifully adorn themselves 
in vibrant shades of red. In every aspect of their lives, the 
spirit of empowerment in the form of this colour persists. It is 
a symbol of strength, tradition, and the enduring beauty of 
Indian women.

Empowering 
Shades
The Red Elegance of 
Indian Women
By Anushka Chavan

The Rainbow 
Flag 

A Symbol of LGBTQIA+ 
Unity, Diversity, and Pride

Life; Blood; Passion

Growth; Prosperity

Sunlight; Original ideas.

Healing; Joy

Peace; Serenity

Spirit;  Royalty. 

The LGBTQIA+ pride flag, commonly referred to as 
the rainbow flag, is a representation of the LGBTQIA+ 
community and its social movements. The flag flutters 
high at LGBTQIA+ events across the globe and has come 
to represent hope and pride for the community. Other 
variations of the flag have been inspired by causes or 
groups within the community, such as the fight against the 
AIDS epidemic, and the inclusion of  LGBTQIA+ people of 
colour, and transgender people. June is widely observed as 
‘LGBTQIA+ Pride Month’ in remembrance of the June 1969 
Stonewall riots 
in New York City. 

It all started in 
1978 when drag 
queen and openly 
gay artist Gilbert 
Baker created the 
first rainbow flag. 
Harvey Milk, one of 
the first openly gay 
elected officials in 
the United States, 
reportedly pushed 
Baker to design a gay community symbol. Baker saw flags 
as the most potent symbol of pride, so he chose to make 
that symbol a flag.

As he later said in an interview, “Our job as gay people 
was to come out, to be visible, to live in the truth, as I say, 
to get out of the lie. A flag fits that mission because that’s 
a way of proclaiming your visibility or saying, ‘This is who 
I am!”. Eight colours were chosen by Baker for the stripes 
because he believed that the rainbow was a natural flag 
from the sky. These colours are hot pink, red, orange, 
yellow, green, turquoise, indigo, and violet. The original hot 
pink colour was removed from the pride flag because the 
fabric was difficult to find.

A second, simpler flag version was created later, using just 
six colours. The initial rainbow’s hues—red, orange, yellow, 
green, indigo, and violet—were retained. Before the 
redesign, this flag was the foundation for several decades.

Each colour of the pride flag has a distinct meaning and 
stands for a significant LGBTQIA+ community value. They 
represent a different aspect of life, healing, and spirituality. 
Over that time, various variations were developed. For 
instance, specific pride flags were also made, including 

those for 
t r a n s g e n d e r , 
bisexual, and 
pansexual people.

One of the 
L G B T Q I A + 
c o m m u n i t y ’ s 
symbols is the pride 
flag. It serves as a 
visible reminder of 
the hardships and 
oppression that 
members of the 

community have experienced and still experience, but it 
also represents hope.

To let others know that they have a safe place to enter, 
people have flown the flag outside their residences or 
places of business.

The pride flag’s widespread use enables LGBTQIA+ people 
to connect and experience inclusion no matter where they 
are. The rainbow colours are intended to convey that you 
are safe, included, and welcomed as a member of the 
LGBTQIA+ community, regardless of where you are or how 
you identify.

By Anushka Chavan
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Shades 
Through Time: 
Tale of Hair 
Colouring

Don’t count but the hair strands on your head 
plausibly don’t even surpass the existence of 
dying it! Toning out hair, dyeing, highlighting, 
glossing, or balayaging hair can be a trifling task. 
However, the colours laced on every strand is a 
true definition of beauty that has a history rooted 
down since the era of 1500 BC. From the coasts 
of the Egyptian shores to the reigns of the Roman 
Empire, the art of hair dyeing has been passed 
down several generations. The history of colour in 
your locks never spoke of itself, but we shall try to 

reflect on some here in this article.

Ancient Egyptians were the first to invent and use hair dyes. 
Among the earliest known hair colourants were henna and 
indigo which were used to cover grey hair. Henna, extracted 
from the leaves of the henna plant, offered a reddish-brown 
hue when applied to hair. Indigo, derived from the indigo 
plant, provided a deep blue shade. 

Years later, Romans and the Greek tried their hands on 
creating black dye out of extracts from plants. Over the 
years, these civilizations dug their path towards exploring 
different colour options.

Why Was it Being Used Back Then?
The reasons for inventing hair dyes differed. This might look 
like it came out of nowhere but hair dye was used to highlight 
the societal and cultural differences among people. For 
instance, in the Roman Empire, prostitutes were mandated 
to have blonder hair. Some wore wigs or experimented with 
burnt leaves to get the hue. Some other civilizations used 
hair colour on the battlefield as a means to show their rank 
and frighten the enemy. 

The Story of Acceptance
People with red hair, as known for years, had faced constant 
discrimination and the lack of acceptance. The complex 
chemistry of the hair colour united with suspicions of the 
crowd and murmurs in every corner. They were associated 
with the idea of witchcraft until the air started to blow in 
the opposite direction when the British Crown lay on Queen 
Elizabeth I - a ‘red-head’. Suspicions fell to null and red hair 
became a statement ever since.  

The Story of Evolution
Great blunders have given rise to the most epic stories in 
history. This came out so true when William Henry Perkin, an 
English chemist, aimed to invent a medicine to cure 

malaria. Instead, he ended up 

inventing a synthesised dye in 1863. A miracle! The colour 
came out so beautifully that it was named Mauveine for 
its mauve hue. Inspired by it, chemistry professor August 
Wilhelm von Hoffman enhanced Perkin’s discovery, creating 
para-phenylenediamine (PPD), a base for many permanent 
hair colours today.

In 1907, French chemist Eugene Schueller took PPD and 
created the first hair colour for commercial purposes, 
dubbing the new product ‘Aureole’, which soon became 
known as L’Oréal - the company that Schueller founded. As 
formulas kept advancing, hues started making an impression 
on the minds and heads of the people by the mid-1900s. 

A Story of Making Present
The stability and stapleness of hair dye in the hair industry 
is all about the contributions added on its way. The L’Oreal 
slogan “Because you’re worth it” induced acceptance 
among youth to openly use hair colours. 

How could the impact of cinema be ignored? When 
celebrities started approving hair-colour looks,acceptance 
rose to a major high. One started spotting the change in 
celebrities with lively colours like dark brown, brunette, gold-
toned, light brown among many. 

The tale of hair dye has been quite a ride. From ancient 
henna mixes to today’s high-tech chemical concoctions, 
it’s been a colourful journey through time. Looking ahead, 
the story of hair colouring is bound to get even more self 
inducing. 

We’re trying to give those chemicals a run for their money, 
but ditching them completely? That’s a tough nut to crack! 
Still, the future promises hair-raising innovations, and who 
knows, maybe we’ll find the perfect blend of style and 
sustainability!

By Yashvi Jain
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Imagine sitting in a cosy restaurant, eagerly awaiting your 
meal. Then, placed in front of you is a big, round plate of 
salad - a combination of tomatoes, cucumber, carrots, rad-
ish, and chopped lemon - along with a bowl of tomato soup. 
Removing taste from the equation for a minute, what would 
look more appealing to have first? A colourful palette or 
monotone soup?

The salad, right? So many vibrant colours! Especially when it 
is arranged right. The colour of ingredients plays a subtle yet 
powerful role in influencing our meal intake. For instance, 
rich red tomatoes in a salad not only offer a burst of flavour 
but also stimulate your appetite with their bold and flavour-
ful hue.

Did you know the lighting of your surroundings or the colour 
of your plate also affect the amount of food you consume? 
Food outlets cleverly leverage this phenomenon. Fast-food 
chains often use warm, inviting colours like red and yellow 
in branding and interior design. These colours can subcon-
sciously encourage patrons to consume more, contributing 
to the lively atmosphere.

Let’s take a short trip to what colours mean in the culinary 
world.

Red: While it signifies passion, boldness, and warmth as a 
colour, red can stimulate appetite and convey a sense of 
richness in the culinary sense. For example, ripe tomatoes 
or strawberries.

A study at the University of Basel reveals similar findings. The 
colour red, for instance, has been linked to increased food 
consumption, as observed when snacks were presented on 
red plates.

Yellow and Orange: Exuding warmth, happiness, and ener-

gy, these colours suggest freshness and vibrancy, like those 
carrots in salads or bell peppers in your favourite pasta.

Green: One of the first things coming to your mind when you 
think of this colour is nature. With its special bond with the 
ground, the rich greens of fresh vegetables create a sense 
of health and freshness, making you feel good about what 
you're about to eat.

Brown: Coffee beans. Chocolates. Whole Grains. Brown, 
with its earthiness, creates a sense of warmth and comfort.

White: A symbol of simplicity, the colour imparts a clean and 
neutral appearance. It also easily mixes well with other co-
lours. For example, saute vegetables added to white rice.

Blue and Purple: Selectively available, these colours can be 
associated with luxury and uniqueness. Blueberries and pur-
ple cabbage can be taken as examples.

Next time you order a dish with these colours, 
try noting your eating behaviour. Like-
ly, a plate dominated by calm-
ing blues and purples might 
subconsciously slow down 
your eating pace, al-
lowing you to savour 
each bite with so-
phistication.

Culinary pro-
fessionals of-
ten use colour 
strategically to 
enhance the 
overall dining 
e x p e r i e n c e . 
Understanding 
the psycholog-
ical and cultural 
associations of 
food colours allows 
chefs and food busi-
nesses to craft more 
than delicious meals - im-
mersive dining experiences 
that engage both the eyes and 
the taste buds.

Moving on from what’s on the plate, it’s time to return to 
the environment. Earlier, we saw the example of McDonald’s 
effectively using lighting. However, what if your surround-
ings were dimly lit? The co-author of a study published in 
the Journal of Marketing Research, Brian Wansink, says, “You 
actually end up eating slower, eating less and enjoying the 
food more.” You may also find it interesting that the same 
study reveals that diners tend to order more calorie-laden 
meals in dim light compared to brighter lights. The reason 
is related to how ordering in bright light makes people feel 
more health conscious.

So next time you order food or go out to eat, look around 
to see what they are doing to keep you eating or returning.

Colours 
on a Plate: 
How They 
Affect
Your 
Appetite
By Samriddhi Mehta
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GREY PALETTE

In the tapestry of desire, where they wove
A tale not heard both fierce and clove.
But he, the cruel weaver of this mazuze,
Unravelled the threads with silent severity and daze.
No silver lining on the clouds above, no roads to be taken,
Just the echoes whispering of fervency in the maze of mirrors.

Austen takes me no longer to the new worlds, and how
All I find is Shakespeare saw the truth and the 
cruel.
No rhyme to soften the bitterness of the 
symphony,
No verses to mend the broken nest. 
A canvas painted in the shades of 
pain,
Once blank, now a masterpiece 
in vain.
The violets, once vibrant are 
now laid to rest,
In the graveyard of dreams 
and a bitter jest.

On a blank canvas, my strange palette unfolds.
It was all bright and yellow like no other clear sky.
Coming to me, like the first spring bloom after many rains and glooms.
Silence was our language spoken,
But, oh dear lord, the eyes, that deep brown haze, was the whole oxford.
Hour so had enough blues, still roses chose to be my favorite of all hues.

His passion, a fiery crimson in night,
Ignite flames that were as scary as dark jungles with an unknown light.
A love so intense, like a flame untamed, 
Yet destined, alas, to be unnamed.
Violets chose to be my Roman empire,
Fought back all the blues, to bring me home and sane.

By Payal Navarkar

COLOURS OF 
REMEMBRANCE

In the canvas of the sky so wide,
Thoughts of you gently abide.
With hues of red and pink,
Painting memories of us.

Beautiful shades of pink roses, 
mirror your favourite dress.
In every corner, your presence gleams,
It’s an unforgettable memory given by you. 

The day I left our nest,
Your put red kumkum on my forehead,
A piece of your heart, 
You bestowed on me that day.
Teaching courage and sacrifice,
You paved my way in your own way.

Your pink-tinted fingertips, I’ve got them too,
In the cruel winter’s cold.
When I search for your traces in my hand,
I feel your warmth. 

A bindi, red like the setting sun,
I wear it, feeling you as one.
A realization that I’m a mirror of you, 
In every single way.

I see you in this beautiful spectrum,
How gracefully you wore those colours so true to you?
Then the moment’s pause, with a longing sigh,

Oh, how much I miss you, Aai. 

By Anushka Chavan
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Unravelling the Tapestry 
of Censored Narratives 

Throughout History

Fires of Silence 

In the vast tapestry of human history, the colour red 
emerges as a symbolic thread, weaving through 
the intricate narrative of the suppression of ideas. 
From ancient times to the modern era, the fiery hue 
resonates with the passionate struggles against the 
banning and burning of books. This article unravels 
the historical fabric stained with the crimson echoes 
of censorship, exploring pivotal moments that have 
shaped our intellectual landscape.

As early as 259–210 B.C., the Chinese emperor Shih 
Huang Ti wielded the brush of oppression by burying 
alive 460 Confucian scholars. In a blaze that mirrored 
his tyranny, he burned all books in his kingdom in 212 
B.C., eradicating historical records and paving the 
way for his version of history. Historian Lois Mai Chan 
notes that his objective was not merely to extinguish 
opposing schools of thought but to subject them to 
governmental control. Poetry, philosophy, and history 
bore the brunt, ensuring that the emperor remained 
unchallenged by the virtues of past rulers, and the 
history genre suffered immeasurable losses.

In 640 A.D., a different chapter unfolded with the 

infamous burning of the Library of Alexandria by 
Caliph Omar. Echoing a theological justification, 
Omar declared, “If these writings of the Greeks agree 
with the Book of God, they are useless and need not 
be preserved; if they disagree, they are pernicious 
and ought to be destroyed.” The destruction of all 
200,000 volumes, providing fuel for six months to 
warm the city’s baths, stands as a stark testament to 
the power of ideology over knowledge.

The turning point arrived with Johannes Gutenberg’s 
invention of the printing press in 1440. This revolutionary 
tool not only flooded the world with books but also 
ushered in a surge of knowledge. Rebecca Knuth 
observes that, in response, authoritarian regimes 
sought to roll back the effects of the printing press. The 
motives behind book burning evolved as knowledge 
became a potent force during the Enlightenment era, 
no longer confined to the exclusive control of the elite.

Soon after the printing press’s advent, the powerful 
Roman Catholic Church devised the Index Librorum 
Prohibitorum in the mid-16th century—a list of 
prohibited books deemed heretical. For over four 
centuries, it served as a formidable censorship tool, 
imposing harsh punishments for heresy and shaping 
the intellectual boundaries of Roman Catholics.

In the 20th century, book burnings bore the common 
thread of perpetrators perceiving themselves as 
victims. Adolf Hitler and the Nazis infamously staged 
book burnings, framing themselves as victims of Jews. 
Similarly, Mao Zedong’s Cultural Revolution obliterated 

any books conflicting with party propaganda. 
The Jaffna Public Library in Sri Lanka fell prey to 
Sinhalese Buddhists, reflecting a perceived threat 
to their Buddhist beliefs by the Hinduism of Tamils.

In essence, the suppression of books is often driven 
by the fear of ideas that challenge the established 
order. And even though the tapestry of history is 
filled with such global instances, there emerges 
a consistent narrative of resistance. The struggle 
against book bannings and burnings is not merely 
a tale of oppression; it is a saga of resilience, 
where individuals and communities defy attempts 
to extinguish the flames of intellectual freedom. 

From ancient scholars who dared to challenge 
autocratic rulers to modern activists advocating 
for open dialogue, the spirit of resistance persists. 
The red threads, stained with the struggles of the 
past, are woven with the unwavering determination 
to protect the right to knowledge. In every act of 
defiance, from saving endangered manuscripts 
to championing the freedom to read, the embers 
of resistance glow brightly, reminding us that the 
battle against censorship is an enduring quest for 
the preservation of diverse voices and ideas.

By Janhavi Potdar
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“In this vast world of imagination and reality, I have gotten too many ideas in my 
own mind that run “WILD”. This art of mine is a subset of my actual journey into 
visualising my ideas and the creativity that I want everyone to see and feel.  
 
The mindset and vision I desperately want to show is slowly coming true everyday 
even if it’s a slow process but things do take time even if it’s not consistent. 
 
So far I have learned that despite the urge to make things perfect, it doesn’t need to 
be that way and the effort put into your own work is good enough. Somewhere along 

the line it makes you special and different from everyone else.”

- Sahil Asarpota

The Forgotten Story
A visual presentation of a state of mind that often or less is 
unseen, left alone forgotten. 

By Sahil Asarpota



Visual by Sahil Asarpota


